
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

BUSINESS

Seeking cure for pharmacy ills
Closures, reduced hours and walkouts are a prescription 
for a headache for locals looking for a pharmacy.   B12

SPORTS

Henderson: ‘I’m ready now’
The Blazers’ rookie point guard resets his season with his 
best game — Monday night’s victory in Toronto.   B1

Sami Edge   The Oregonian/OregonLive

U.S. Rep. Earl Blumenauer told supporters Monday 
that he won’t seek reelection, ending his congressional 
career after nearly three decades and setting the stage 
for a potentially contested Democratic primary to fill his 
Portland seat next year.

Blumenauer, 75, has represented Portland on the fed-
eral, state or local level for 50 years and ascended to the 
U.S. House in 1996 in a special election after then-Rep. 
Ron Wyden was elected to the U.S. Senate. He has been 
reelected 13 times, coasting to victory in the Demo-
crat-heavy 3rd District every two years. He received 70% 
of the vote in his reelection bid last fall.

Multnomah County Commissioner Susheela Jayapal 
will announce Wednesday that she is running for Blu-
menauer’s seat, two sources with direct knowledge of 
her plans told The Oregonian/OregonLive. It is unclear if 
other Democrats will compete for the seat.

OREGON DELEGATION

Blumenauer will 
end nearly 30-year 
career in Congress

Kids, dogs and other costumed creatures ambled in Ashland’s Halloween parade Tuesday afternoon, past thousands 
of spectators filling downtown sidewalks and occasionally jumping into the moving cast of characters. City officials 
estimated more than 5,000 attended the event. “We live in a creative community with people who really come up with 
some fun ideas for their Halloween costumes and festivities,” said Dana Preston of the Ashland Chamber and Travel 
Ashland, which organized the annual Children’s Halloween Celebration. This special event and the Nov. 24 Festival of 
Light Celebration “create community connections and inspire civic pride,” she added.   Janet Eastman, staff

CELEBRATING HALLOWEEN

Creative costumes on parade

Julia Silverman   The Oregonian/OregonLive

Portland Public Schools teachers have spurned a last-
ditch offer from the district, launching a strike that will 
shutter all 81 schools, representatives for both the union 
and the district told The Oregonian/OregonLive.

The strike, the first in district history, comes after a 
10 month stalemate during which district and union 
leaders were unable to agree on even basic budget reali-
ties. How long the strike might last is unknown, though 
sources have pegged the likely duration as three days to 
two weeks. Teachers would lose their health insurance 
for December if they do not return to work by mid-No-
vember.

There is a yawning gap of at least $200 million 
between what teachers are seeking and what the dis-
trict says it can afford without having to make deep and 
painful cuts in the years ahead, whether through layoffs, 
fewer instructional days, closed schools or a combina-
tion of the three.

Union leaders say teachers need large raises to keep 
pace with inflation, class size limits to allow them to meet 
students’ academic and emotional needs in the wake of 
the pandemic and more planning time to adjust instruc-
tion to widely varying achievement levels.

Any contract would have to pass muster not only with 
a majority of the union’s roughly 3,500 teachers but also 
with the school board, whose members have said they are 
determined not to drive the district into a deep financial 
deficit.

PORTLAND PUBLIC SCHOOLS

Strike to close schools starting today

HOME

Learn to love your air fryer 
Go from skeptic to fan of this appliance with recipes for 
Brussels sprouts, chicken wings and apple hand pies.   C1

MORE INSIDE

 › Ahead of strike, plans to o
er online coaching for struggling 
readers draw �ak.   A9
 › Local camps, businesses and more that plan to provide 
services for kids during the strike.   A8
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Your employee-owned Bi-Mart has sweet 
savings on holiday baking essentials.

Shop our 16-page Savings Book at bimart.com

Legend in the Baking

O10764271-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
11/1 - 11/7
WEEK OF:
11/1 - 11/7



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/scl/fi/qxi7qpfyhc2v2yc3bayuy/BIMT-FLX110723-A_ONLINE.mp4?rlkey=i07k6jn4f0kj6wh9x9nov279s&dl=0

