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Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.
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Halfway between Astoria and Portland on south-
bound Horizon Air flight 2059 on Sunday, the off-duty 
pilot in the jump seat of the cockpit said, “I’m not okay,” 
according to a federal affidavit.

Joseph David Emerson then tried to shut off the plane’s 
engines and would later tell investigators that he had taken 
“magic mushrooms” 48 hours earlier, hadn’t slept in two 
days and was still reeling from the death of his best friend, 
according to a memo filed separately in state court.

A Circuit Court judge in Portland ordered him held with-
out bail Tuesday afternoon, as he also faced a federal hold.

Emerson had made nothing but small talk with pilots 
Alan Koziol and Emil Riemer when he suddenly threw 
his headset across the cockpit, uttered the warning and 
then reached up and grabbed the red fire handles and 
pulled them down in an attempt to cut the fuel supply to 
the engines, the court records said.

Koziol grabbed Emerson’s wrist and wrestled with 
him for about 25 to 30 seconds, while the co-pilot 
declared an inflight emergency, turned autopilot off and 
diverted the flight to Portland, the records said.

The federal complaint against Emerson described 
approximately 90 seconds of chaos in the cockpit from 
the moment Emerson blurted out that he wasn’t OK. 
It charges Emerson with interference with flight crew

COURTS

Off-duty pilot took 
mushrooms before 
flight scare, docs say

Portland police killed three 

Black Portlanders in little over 

a month in 1974. Criticism of 

the shootings was muted.

Fedor Zarkhin    
The Oregonian/OregonLive

Joe Hopkins sat in the third-floor 
lobby of the Metropolitan Public Defend-
er’s office in downtown Portland. Attor-
neys and other members of the staff 
had been warned he might be on his 
way. They were hiding in the back of the 
offices.

“Hi, how are you doing?” one attorney 
said to the man, trying to gauge the dan-
ger.

Hopkins nodded and mumbled in 
response. He’d just shot at a neighbor’s 
house in Southeast Portland half a dozen 
times, and he’d threatened to kill a cop 
who tried to talk to him. 

He’d then slipped out of his own house 
unseen and headed across the river for an 
appointment at the defender’s office with 
a young social worker, possibly the only 
person in the world he trusted. Hopkins 
even brought the homework she gave him 
— a list of his goals for the future and the 
things that mattered to him. 

He also brought a loaded revolver.
That public defender’s office employee, 

Solveig Store, had been alerted to the sit-
uation at Hopkins’ home and had gone 
to the house, unaware he had already 
left. Hopkins, formerly an accomplished 
boxer, soon left the downtown office, and 
cops caught up with him on Southwest 
Fifth Avenue. After a brief struggle, they 
shot him in the back. By the time Store 
returned downtown, her client was dead.

The death of a young man in crisis was 
the kind of avoidable tragedy that alone 
could scar a community. But it would turn 
out to be only the first of four such shoot-
ings by police in a bloody five-month 
period in 1974 and ’75, each of which killed 
a young Black man or teenager.

THE FORGOTTEN FOUR   PART 2 OF 4

44 days, 3 police killings

Clockwise from left: Joe 
Hopkins, Kenny Allen and 
Charles Menefee were all 
killed by Portland police 
in a span of 44 days in 
1974.    Oregonian archives 
and family photos

SPORTS

Blazers begin post-Lillard era
For the first time since 2012, Portland will enter a season 
without expectation of contending for playoff berth.   B1

HOME

Homemade Halloween treats
Get in the spooky spirit by whipping up savory and 
sweet recipes, including “poison” caramel apples .   C1

SEE THE FORGOTTEN FOUR, A12

EDITOR’S NOTE

Portland police killed 
four Black people in �ve 
months starting in 1974, 
the deadliest run of such 
shootings the city had 
experienced before  — or 
since. The violence sparked 
a movement that, for the 
�rst time, brought the city’s 
Black community groups 
together to call for change.

Black leaders didn’t receive 
the justice they sought, but 
historians say their work 
shaped the city we live in 
today. We’re telling these 
stories now to help readers 
understand this important 
history and its legacy for 
Black Portlanders.
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Your employee-owned Bi-Mart has 
frightfully good prices on Halloween candy.

Shop bimart.com for all your Halloween treat needs.

Happy Halloween
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NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
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10/25 - 10/31



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/scl/fi/kb1lam93t6x8owclphl24/BIMT-FLX102423-B_ONLINE.mp4?rlkey=d37s2k1i9jjezub5md2eq6u5n&dl=0

