
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Gosia Wozniacka   The Oregonian/OregonLive

The Portland City Council is expected to approve $750 
million in climate-action projects from the massive Port-
land Clean Energy Community Benefits Fund. It’s the 
largest-ever climate investment in the city’s history.

The fund, flush with revenue, is considered a cor-
nerstone of Portland’s climate work. But it’s unlikely to 
meaningfully cut the city’s carbon pollution or help it 
reach net-zero by 2050 — even though the fund’s invest-
ment plan specifically promises to take a significant bite 
out of carbon emissions.

The five-year Climate Investment Plan, up for a City 
Council vote on Wednesday, has Portland poised to 
distribute tens of millions of dollars for projects where 
emission reductions will be slim and costly.

“Does the fund live up to its promise of produc-
ing clean energy and reducing carbon emissions? The 
answer is no. It doesn’t do much for the environment,” 
said Todd Myers, environmental director with the Wash-
ington Policy Center, a Seattle-based think-tank that 
promotes public policy based on free-market solutions.

But city staff and community leaders involved in 
climate-change and environmental-justice work say 
that’s intentional because the clean-energy fund wasn’t

CLIMATE INVESTMENT PLAN

Clean-energy fund 
reckons with clash 
of environmental, 
community benefits 

SPORTS

Mixed results 
at QB
QB DJ Uiagalelei has 
had accuracy issues 
the past two games, but 
there’s big play potential 
and Oregon State coach 
Jonathan Smith says he’s 
seen enough to keep the 
high-profile Clemson 
transfer as starter.   B1

HOME

Bring home 
the sizzle
The theatrical 
presentation of 
restaurant fajitas can 
make it a daunting meal 
to cook at home. Today 
we offer some tips (and 
tricks) to getting that 
sizzle onto your own 
dining room table.   C1

Al Wynn hosts his daily radio show, Coffee Break on KODL, in a booth at Cousins’ 
Restaurant in The Dalles.   Sean Meagher, staff

OREGON VOICES

Al Wynn keeps 
The Dalles talking

Tom Hallman Jr.     The Oregonian/OregonLive

The voice of The Dalles slides into a booth — make 
that his booth — at Cousins’ Restaurant as the breakfast 
crowd is pushing away their plates.

At 80, Al Wynn moves with the vigor of a much 
younger man. He sets up microphones, tinkers with 
wires and a box that links everything to an antenna on 
the restaurant roof. He slips off his wristwatch, sets it on 
the table and keeps an eye on the dial.

At exactly 10:06 a.m., Wynn flips a switch. He leans 
into the microphone.

“Hey, good morning, good morning. This is show 
11,279.”

And with that, “Coffee Break” is underway. 
The talk show, which airs five times a week on KODL 

AM/FM radio, is a throwback to a bygone era. For the 
next 54 minutes, Wynn holds forth, his voice covering 
the city like a warm blanket on a cold day. Those out 
there in radioland are reminded, once more, the mean-
ing of community and what it is to live in The Dalles, a 
city of about 16,000.

Wynn talks about the weather and mentions when 
and where the Kiwanis Club next meets. He offers praise 
to volunteers doing good things in town, takes calls from 
listeners and hosts on-air interviews with politicians 
and civic leaders who drop by his booth. He sometimes 
heralds the soup of the day at Cousins’. 

He somehow combines folksiness and authority. He’s 
a neighbor, the one who’s always in the know.

Longtime broadcaster’s radio show, airing 5 days a week 
from a restaurant booth, is a throwback to a bygone era

LIVING

Mid-Autumn 
Moon Festival
Sixty-five Asian 
American and Pacific 
Islander vendors will 
be part of the market at 
Portland’s second annual 
Mid-Autumn Moon 
Festival on Saturday, put 
on by the White Lotus 
Foundation.   A13

NATION

Judge: Trump 
liable for fraud
A judge, ruling in a civil 
lawsuit brought by New 
York’s attorney general, 
found that Donald Trump 
committed fraud for years 
while building a real estate 
empire that catapulted 
him to fame and the  
White House.   A12

“I’m in the 
goosebump 
business, 
and I’m still 
excited.”
Al Wynn
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Save up to $70 on select Philips TVs.  
Make sure you’re ready for football season at Bi-Mart.

Shop our 16-Page Savings Book in your mailbox at bimart.com

HD Savings
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WEEK OF:
9/27 - 10/3
WEEK OF:
9/27 - 10/3



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/scl/fi/hwogtyjvy1e3be6z6k7kj/BIMT-FLX092623-C-CW_ONLINE.mp4?rlkey=msokpju3sg5nfdekyrobznwdo&dl=0

