
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Austin De Dios   The Oregonian/OregonLive

When voters elected Tim Hall mayor of Garibaldi in 
2021, he joined a small circle of Black mayors in Ore-
gon. Following his resignation Sept. 1, which he said was 
spurred by harassment, only three Black mayors remain 
across the state’s 241 cities.

It was against this backdrop Sunday that Oregon City 
Mayor Denyse McGriff gave an impassioned speech at 
the Oregon Black Pioneers’ 30th anniversary gala in 
Portland.

“Now there are three of us,” McGriff said. “We are the 
modern day Black pioneers. We need to do more to get 
more African American people to run for elected office. 
That will help us change the demographics of Oregon.”

Hall, 68, moved to Garibaldi in 2017 shortly after 
retiring from the Portland Water Bureau. He said he had 
experienced push back from members of the Garibaldi 
city council since joining in 2019, but that his relation-
ships grew more hostile when he took office as the city’s 
elected mayor in 2021 and he began looking into Garib-
aldi’s financial history.

The city was behind on audits dating to 2018, bar-
ring the small coastal city of 833 people from federal and 
state government grants, Hall said. He said he was con-
cerned about how the city’s funds were being used.

During his term, Hall said other city officials tried to 
deny him some of the mayoral duties, such as selecting 
a grand marshal for a local parade. Although the choice 
is a small token of responsibility, it seemed like a sign of 
disrespect, he said.

OREGON BLACK PIONEERS

One of state’s 4 Black 
mayors resigns

SPORTS

‘I’ve got to 
play better’
After having accuracy 
issues in the win over San 
Diego State, Oregon State 
QB D.J. Uiagalelei vows 
to clean up his play as the 
Beavers get ready to take 
on Washington State in 
their first Pac-12 game of 
season.   B1

HOME

Happy vibes 
in fall decor
The biggest trend in 
home decorating this 
fall is an emphasis 
on happiness, self-
expression, color and 
creativity. Does orange 
make you smile? Love 
a variety of styles? Do 
whatever makes you feel 
good.    C11

The Symbiosis Gathering experiences the total solar eclipse near Prineville on Aug. 21, 
2017. The rare event drew crowds of people across the state.   Beth Nakamura, file

Jamie Hale    The Oregonian/OregonLive

It’s starting to feel like 2017 all over again.
Oregon is preparing for another solar eclipse, the 

annular “ring of fire’ eclipse on Oct. 14, with lodging 
booking up, festivals preparing to host thousands of peo-
ple and officials fretting about worst case scenarios.

Unlike the total solar eclipse in 2017, when visi-
tors were expected across Oregon, tourism officials are 
expecting crowds this year to be concentrated in one 
part of the state: Klamath County.

That’s due not only to the path of the eclipse, which 
will be visible for all Oregonians but at its best in a 
90-mile-wide band across the southwest corner of 
the state, but also because of the probability for good 
weather. Jim Todd, space science director for the Ore-
gon Museum of Science and Industry, said although 
that band includes the south-central Oregon coast and 
the Willamette Valley, the Klamath Basin is expected 
to have the best chances of clear skies when the eclipse 
begins, just after 8 a.m. Oct. 14.

Depending on who you ask, crowd estimates in 
Klamath County range from 15,000 to 70,000 people, 
with most going to Crater Lake National Park, the city 
of Klamath Falls and Eclipse Fest, a multi-day festival 
just outside town. That could be a big deal for the rural 
county, which has an estimated population of 70,212 
people, according to the U.S. Census Bureau.

It’s left officials, emergency personnel and residents 
wondering not just how many people will arrive, but how 
to manage them all.

Crowds for annular “ring of fire’ eclipse are 
expected to be concentrated in Klamath County.

WORLD

Biden pushes 
for Ukraine
President Joe Biden 
made his case before the 
U.N. General Assembly 
on Tuesday that the 
world must remain 
united in defending 
Ukraine against Russian 
aggression as he rallies 
support for Kyiv.   A14

“This has the 
potential to 
be a really 
significant, 
once-in-a-
lifetime event 
in our county. 
At the end of 
the day, we 
don’t totally 
know what to 
expect.”
Kelley Minty, Klamath 
County commissioner
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SOUTHERN OREGON

State preps for flood 
of eclipse tourists

SEE ECLIPSE, A13

METRO

City bureau 
control
Mayor Ted Wheeler is 
weighing whether to seize 
control of all bureaus run 
by fellow City Council 
members, a move his 
office believes is crucial 
for a smooth transition 
to a new voter-approved 
form of government.   A4

SEE MAYOR, A11
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Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 
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PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/scl/fi/auwjhccn0tc01bu29x5wo/BIMT-FLX092623-B-CW_ONLINE.mp4?rlkey=koneivzofg0ecvl43kn9kpweb&dl=0

