
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Farnoush Amiri   Associated Press

Speaker Kevin McCarthy announced Tuesday he 
is directing the U.S. House to open an impeachment 
inquiry into President Joe Biden over his family’s busi-
ness dealings, launching historic proceedings ahead of 
the 2024 election.

McCarthy said that House investigations so far “paint 
a picture of a culture of corruption” around the Biden 
family as Republicans probe the business dealings of the 
president’s son, Hunter Biden, from before the Demo-
cratic president took office. 

“These are allegations of abuse of power, obstruc-
tion and corruption, and they warrant further inves-
tigation by the House of Representatives,” McCar-
thy, R-Calif., said at the Capitol, announcing he was 
directing the House led by the Oversight Committee 
“to open a formal impeachment inquiry into President 
Joe Biden.”

The White House shot back, calling the action in the 
midst of the presidential campaign “extreme politics at 
its worst.”

“House Republicans have been investigating the pres-
ident for nine months, and they’ve turned up no evi-
dence of wrongdoing,” said spokesman Ian Sams.
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McCarthy directs 
House to open 
impeachment 
inquiry into Biden

SPORTS

Taking the 
fight to Pac-12
Oregon State and 
Washington State’s 
alliance to save the 
conference rests in the 
hands of the courts after 
they seek an injuction 
to prevent the departing 
schools from determining 
the fate of the Pac-12.   B1

HOME

Spice up 
school lunch
Bologna sandwiches may 
be the easiest option, but 
it’s not difficult to prepare 
brown-bag meals that 
parents can appreciate 
too. These chicken cutlet, 
pasta salad and chicken 
salad recipes also come 
together quickly.   C1

A home on Southeast 84th Avenue near Duke Street in Portland faces city foreclosure 
after years of code violations, nuisance complaints and unpaid liens. It is one of nine 
properties that city officials are threatening to seize and sell.   Sean Meagher, staff
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Nuisance properties 
back in city spotlight

Shane Dixon Kavanaugh   The Oregonian/OregonLive

Portland officials are preparing to foreclose on a group 
of properties rife with code violations, nuisance com-
plaints and unpaid liens totaling more than $1 million. 

Mayor Ted Wheeler has placed nine problem-plagued 
homes and parcels — all of them vacant — in his cross-
hairs. He is scheduled to bring the foreclosure proposal 
to the City Council on Wednesday. 

It is the first time Portland leaders have threatened 
to seize nuisance properties of any kind and sell them 
in almost three years, a delay officials attribute to staff 
turnover and a sluggish bureaucracy. 

Dozens of additional properties are now on the city’s 
radar and could face foreclosure in the future, according 
to the mayor’s office. 

“The goal here is to signal to absent developers, 
absent owners that we’re going to come after you,” said 
Dakotah Thompson, Wheeler’s deputy director of com-
munity safety. “These blighted properties create active 
harm in our communities.”

Earlier this year, Wheeler and Commissioner Car-
men Rubio, who oversees building code enforcement, 
vowed to take a more aggressive tack after nuisance 
properties largely ignored by city officials became 
the sites of alarming episodes. Among them: multiple 
major fires, a vicious dog attack and a massive open 
air drug market that operated virtually unabated for 
months. 

Portland plans to resume foreclosures on problem-
plagued properties after 3-year hiatus

METRO

Carousel finds 
a new home
The century-old Jantzen 
Beach Carousel, one 
of Oregon’s most 
endangered historic 
treasures, finally has a 
permanent home: the 
National Neon Sign 
Museum in The Dalles.   
A6

WORLD

Floods ravage 
Libya
Emergency workers 
have uncovered more 
than 1,500 bodies in the 
wreckage of the city of 
Derna, and it was feared 
the toll could surpass 
5,000 after floodwaters 
smashed through dams.   
A12

“(Foreclosure) 
can be an 
important 
tool in 
addressing 
public safety 
concerns, 
but we use it 
only as a last 
resort.” 
Ken Ray, spokesperson for 
the Bureau of Development 
Services, which handles 
code enforcement
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Save on a wide variety of Aveeno and Lubriderm
products at your employee-owned Bi-Mart.

Goodbye, Dry.

For a money-saving offer, visit 
bimart.com/j-j-aveeno-and-lubriderm-event O
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DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
9/13 - 9/19
WEEK OF:
9/13 - 9/19



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/scl/fi/9smcpsdoqr1ff8i0o7x7c/BIMT-FLY091323-A_ONLINE.mp4?rlkey=xll2tb2810mfsoqfz4ilrrvr0&dl=0

