
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Julia Silverman    
The Oregonian/OregonLive

This week, hundreds of children in 20 
Southeast Portland schools headed to 
new campuses, the most recent impact of 
a years-long effort to balance enrollment 
and remake middle schools citywide.

Few are happy about it.
The reshuffling had deep impacts on 

some of the city’s poorest pockets, while 
leaving wealthier enclaves untouched. 
And the toxic politics surrounding the 
process left little appetite for tackling 
similar initiatives in the rest of the city, 
according to both longtime schools advo-
cates and district board members.

That means the city’s 11 remain-
ing K-8s, which are mostly clustered in 
Northeast Portland, will stay unchanged 
for the foreseeable future, curtailing mid-
dle school offerings for those students, 
including many students of color. Enroll-
ment is also out of whack at the city’s 
high schools. Jefferson High School, 
for example, had 650 students last year, 
while four miles away, Grant High School 
had around 2,100.

Failing to address the disparities quickly 
could mean Portland Public Schools, 
given its declining enrollment, will have 
to close schools, an even more painful 
process that hasn’t happened for a dozen 
years, as detailed in a pointed April 2022 
memo written by 17 members of the group 
charged with making recommendations 
about the changes in Southeast Portland .

“Every time you choose to delay, you 
make it that much harder, and the scale 
of the changes necessary to fix it gets 
even bigger and more destructive,” said 

parent Andy Jacob, one of the signers of 
the memo. “But the Southeast Portland 
Guiding Coalition wiped out the will for 
these broader conversations. When you 
leave it all to the end, the default solution 
is to ask the poorest communities to bear 
the burden.”

BREAKDOWN IN SOUTHEAST
The enrollment balancing process 

began in Southeast Portland in 2020 with 
some trepidation, given the district’s fit-
ful previous attempts at redrawing atten-
dance boundaries. The problem at hand:

PORTLAND PUBLIC SCHOOLS 

Campus shuffle left 
scars districtwide

Students returned from 
summer break to Kellogg 
Middle School in Southeast 
Portland on Tuesday. It was 
the first day of the 2023-24 
school year for Portland 
Public Schools students.   
Dave Killen, staff

Efforts to rebalance 
enrollment, open 
more comprehensive 
middle schools proved 
politically contentious

Noelle Crombie   The Oregonian/OregonLive

A coalition of political, civic and business leaders 
wants to unwind the centerpiece of Oregon’s controver-
sial drug decriminalization law by again treating minor 
drug possession as a misdemeanor crime.

And in another major change, the group’s proposal 
emphasizes getting people into treatment regardless of 
whether they want it — a departure from Measure 110, 
which views treatment as voluntary.

Members of the group stop short of calling for a repeal.
“We are seeking to fix and improve Measure 110,” said 

Max Williams, former state lawmaker and former exec-
utive director of the Oregon Department of Corrections. 
“Our goal isn’t to repeal the law. It’s to improve it.”

Joining Williams in the effort to fundamentally redo 
Measure 110 are Washington County District Attor-
ney Kevin Barton and Dan Lavey, the political con-
sultant behind People for Portland, a mostly anony-
mously funded effort pushing local elected leaders for 
action on police reform, homelessness and other issues. 
Paige Richardson, a political strategist who has run

DRUG DECRIMINALIZATION

Coalition seeks to 
unwind parts of M110
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Icons of page, screen 
Mike Donahue, a Portland TV news legend, and iconic 
Portland poet Walt Curtis both died this month.   A4-5

SPORTS

High school football is back
The new season kicks off this week. Here’s a look at the 
state’s Top 10 Class 6A football teams.   B1

HOME

The design of Portland 
Oregon Historical Society’s rich and growing architectural 
archives feature modern architect Pietro Belluschi.   C1

Inside: High school enroll-
ment remains another big 
question mark for PPS.   A12
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September 11th 22 Year Remembrance Ceremony
Monday • September 11 • 8:46 am

Albany Courthouse 300 SW 4th Ave, Albany

Hosted by American Legion Post 10
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Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/scl/fi/r62cm8iw5khcnsh7uapyd/BIMT-FLX082923-C-CW_ONLINE.mp4?rlkey=69xy061ry48ppxoagmpyf0ii2&dl=0

