
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

BUSINESS

Oregonian to 
cut print days
The Oregonian/
OregonLive in 2024 will 
discontinue printing a 
newspaper on Monday, 
Tuesday and Thursday. 
Its online newspaper will 
continue to publish seven 
days a week.   B11

Mike Rogoway   The Oregonian/OregonLive

Intel plans an enormous upgrade to its Hillsboro 
research factories over the next five years, according 
to new filings with state regulators, an expansion that 
could cement Oregon’s role as the heart of the chipmak-
er’s technology development.

Plans call for a fourth phase to Intel’s massive D1X fac-
tory south of Hillsboro Stadium and an expansion and 
upgrade of its aging D1A factory at the company’s origi-
nal Oregon campus in Aloha. Intel also plans technolog-
ical upgrades to existing facilities and new manufactur-
ing support investment, according to the filings.

While Intel’s filings don’t put a price tag on the pro-
posals, an expansion on par with prior D1X upgrades 
would run in the billions of dollars.

That’s less than the tens of billions Intel is putting 
toward new, high-volume factories in Arizona and Ohio. 
But it would nonetheless represent one of the biggest 
capital projects in Oregon history. 

It’s likely to add hundreds, or maybe thousands, of 
workers to Intel’s Oregon workforce. And it commits 
Intel to years of ongoing investment in maintaining and 
improving its Oregon research efforts.

Intel didn’t immediately comment Monday on its Ore-
gon filings and expansion plans. But CEO Pat Gelsinger 
told The Oregonian/OregonLive in May that the com-
pany was committed to investing in Oregon for the long

TECHNOLOGY

Intel plans massive 
factory expansion in 
Oregon, filings show

SPORTS

U.S. has lost 
magic touch
The defending champs 
of the Women’s World 
Cup are clearly not the 
dominant team they were 
in 2019, barely advancing 
to the knockout stage 
after a 0-0 draw with 
Portugal in their final 
group match.   B1

FOOD

Fresh salads 
for summer
Grilled chicken salad 
with tomatoes, corn and 
watermelon is the season 
in a bowl.  Plus, three 
versatile dressings and 
other salad ideas.   C1

Republican presidential candidate and former President Donald Trump holds a 
campaign rally Saturday in Erie, Pennsylvania.   Associated Press file

U.S. CAPITOL RIOT

Trump indicted in 
Jan. 6 investigation

Washington Post

A grand jury indicted former president Donald Trump 
on Tuesday for a raft of alleged crimes in his brazen 
efforts to overturn the results of the 2020 election — the 
latest legal and political aftershock stemming from the 
riot at the U.S. Capitol two and a half years ago.

The four-count, 45-page indictment accuses Trump, 
who is again running for president, of three distinct 
criminal schemes, charging that he conspired to defraud 
the U.S., conspired to obstruct an official proceeding and 
conspired against people’s rights.

“The attack on our nation’s capitol on Jan. 6, 2021 
was an unprecedented assault on the seat of American 
democracy,” special counsel Jack Smith told reporters 
after the indictment was filed. “It was fueled by lies, lies 
by the defendant.”

Smith also praised the law enforcement officers who 
defended the U.S. Capitol, saying they “did not just 
defend a building or the people sheltering in it. They put 
their lives on the line to defend who we are as a country 
and a people.”

The charges represent the third indictment of the for-
mer president filed since March—- setting the stage for 
one of the stranger presidential contests in history, in 
which a major party frontrunner may have to alternate 
between campaign stops and courtroom hearings over 
the next year and a half. A federal grand jury in Miami

The former president is charged with efforts to overturn 
the 2020 election and block peaceful transfer of power

METRO

New state 
schools chief
Calling for “more 
accountability,” Charlene 
Williams said she is 
ready for the Oregon 
Department of Education 
to take a more muscular 
role in overseeing 
schools.   A4

LIVING

‘Jaws’: Behind 
the scenes
Steven Spielberg’s 
shark thriller — the first 
summer blockbuster — 
almost failed to make it to 
the big screen.   A18

4
The 4-count, 45-page 
indictment accuses Trump 
of three conspiracies, 
including that he allegedly 
conspired to defraud the 
U.S.  and conspired against 
voters’ rights. 

54%
Trump is the front-runner in 
the GOP primary, according 
to a New York Times/
Siena College poll released 
Monday: 54% of likely GOP 
voters back Trump; 17% 
Florida’s Ron DeSantis.

43% 
Trump is tied with President 
Joe Biden in a NYT/Siena 
College poll of all voters. 
But the 14% of voters who 
don’t back Trump or Biden 
lean toward voting for the 
Democrat.

INSIDE
Read more on Page A11.
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Get 30% off Pools and 20% off Pool toys. 
Cool off this summer when you shop at Bi-Mart.

Shop our 20-Page Savings Book in your mail box at bimart.com

Make a Splash and Save
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NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
08/02 - 08/08
WEEK OF:
08/02 - 08/08



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/scl/fi/5s0stqz8iev39uhei43h6/BIMT-FLX080123-C-CW_ONLINE.mp4?rlkey=1ml5i9chbuasvma1aw64nq8so&dl=0

