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Delivering 1,000,000+ impressions 
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website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Shane Dixon Kavanaugh   The Oregonian/OregonLive

Two Portland commissioners’ drive to ask city voters 
to dial back some dramatic changes to city government 
they approved last fall faced a cold reception Tuesday at 
City Hall.

Champions of the voter-approved overhaul slammed 
the revisions proposed by Commissioners Rene Gonza-
lez and Dan Ryan and packed Council chambers during 
a three-hour meeting on the subject. Invited speak-
ers, including city staff and outside experts, warned of 
potential perils and unintended consequences.

The City Council’s three other members, meanwhile, 
at times sounded puzzled, skeptical or outright opposed.

Gonzalez and Ryan have floated proposals to retain 
the mayor’s veto power, reduce the number of City Coun-
cil members from 12 to eight and rely on a more widely 
used method of ranked-choice voting to elect council 
members. They want to ask voters to make those adjust-
ments before the full suite of changes to city elections 
take place in 2024.

Their desired tweaks, they’ve argued, would adjust 
the balance of power between the city’s legislative and 
executive branches, simplify council elections and trim 
overall costs.

CHARTER CHANGES

Plans to dial back 
changes to city 
government get 
icy reception

SPORTS

Headed to the 
World Cup
With both grit and 
kindness, Portland 
Thorns midfielder Rocky 
Rodríguez is back from 
injury and ready to lead 
Costa Rica in her second 
appearance in the FIFA 
World Cup. Also inside 
today: A preview of the 
tournament, which kicks 
off Thursday, and a full 
first-round schedule.        
B1, B4

FOOD

Summer 
cocktails
Espresso martinis are 
everywhere this season, 
and with good reason — 
but only if you make it 
with the care it deserves. 
We guide you through the 
process, and offer more 
recipes, events and tips 
for summer sips.   C1

Rick Cook, seen through the window of a barn built in the 1860s, tends to his farm, 
known as the Shipley-Cook Farmstead, on July 13.   Dave Killen, staff

Cara Nixon   For The Oregonian/OregonLive

As distinct as the sight and smell of his grandparents’ 
Lake Oswego farm was, what Rick Cook carried with him 
was the sound. Every Christmas and Easter and during 
long summer stretches, the crunch of tires on gravel sig-
naled that his family’s station wagon had turned into the 
driveway and that next, his grandmother would be flip-
ping on the light at the old farmhouse.

“To this day, there’s times I’ll turn in and get a flash-
back,” said Cook, who is nearly 70.

During his family’s frequent visits from Santa Bar-
bara, California, his grandparents would tell stories 
about his great-grandparents, who moved from Ohio to 
Oregon in the early 1900s, working the land for Mr. Ship-
ley, who built the barn and house on the farmstead in 
the 1860s.

Cook’s great-grandfather bought 130 acres from Ship-
ley, settling on a farmstead that was home to cattle, 
sheep and hogs, and the grain, wheat and alfalfa that 
fed them. As family moved away and farming grew less 
profitable over the years, Cook’s grandfather, father and 
uncle had to sell much of the original land, bringing the 
Shipley-Cook Farmstead down to six acres.

Cook worries more of his land could be lost to what he 
calls “the Portland creep” as dense development draws 
nearer. 

His property abuts the Portland region’s urban 
growth boundary, the area where dense development 
is allowed. The farm is on land designated as an urban 
reserve — land that could be tapped to expand the urban 
growth boundary in the future.

Aging farmers toil well past retirement, with no heirs 
or desire to leave land they’ve tended for decades.

NATION

Trump target 
of probe
Former President Donald 
Trump said Tuesday 
he has received a letter 
informing him that 
he is a target of the 
Justice Department’s 
investigation into efforts 
to overturn the results of 
the 2020 election.   A13

“It has meant 
so much to  
the family.  
I’m not gonna 
be the guy that 
sells it.”
Rick Cook, of his family’s 
land and farm south 
of Lake Oswego
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Tied to the land

SEE FARMERS, A12

METRO

Clean energy 
fund audit
Portland is getting better 
at managing its cash-rich, 
voter-approved fund that 
aims to bankroll clean 
energy projects and jobs 
following a bruising city 
audit last year, according 
to the city’s elected 
watchdog.   A8

SEE CHARTER, A10
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Save big on Kayaks, Rafts, Oars, Pumps and Paddles. 
Get ready to get outdoors with Bi-Mart.

Shop our 16-Page Savings Book at bimart.com

Summer Savings

O10676385-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
07/19 - 07/25
WEEK OF:
07/19 - 07/25



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/crvv6m3psejg8y7/BIMT%20FLX071123%20D%20CW_ONLINE.mp4?dl=0

