
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Maxine Bernstein   The Oregonian/OregonLive

Portland police unjustly denied more than 50 peti-
tions from immigrants who sought certification as crime 
victims or witnesses so they could apply for special 
visas to stay in the United States, according to the city’s 
ombudsman’s office. 

The denials left dozens of people facing poten-
tial deportation, according to the report made public 
Wednesday. 

The rejections came during 2021 and the first half of 
2022 and represented more than half of the certification 
requests police received, the report said. 

The certification rate dropped significantly from 
2020, when the Police Bureau approved nearly 90% of 
the requests, making it a leader in the state then for cer-
tifying U visa applications.

A 17-year-old girl’s complaint prompted the ombuds-
man’s office investigation.

Congress created the U visa program in 2000 to 
encourage immigrants to report crimes and help law 
enforcement officers better serve their communities. 
U.S. Citizenship and Immigration Services provides 
the visas, which allow people to temporarily stay in the 
country and work legally on a path to citizenship.

To qualify for the visa, people must first submit a 
signed certification from a law enforcement official that 
confirms they are either a victim of a certain crime, have

PORTLAND POLICE BUREAU

Report: Police wrongly 
denied some special 
visa certifications

SPORTS

NBA Draft: 
what to know
The Trail Blazers have 
the No. 3 pick to use or 
trade on Thursday in 
what could be one of 
the most eventful drafts 
in Portland’s history. If 
it’s all a bit confusing, 
we have you covered 
with key questions and 
answers.   B1

FOOD

Throw a 
summer party
Summer entertaining 
tends to be casual, which 
lends itself to finger foods 
that aren’t as fussy or 
upscale as a big fall or 
winter bash. Which is not 
to say appetizers and hors 
d’oeuvres shouldn’t look 
impressive.   C1

Oregon lawmakers are poised to extend a $1,000-per-year child tax credit to the state’s 
poorest families.   Dave Killen, file

OREGON LEGISLATURE

Child tax credit 
bill gains steam

Julia Silverman   The Oregonian/OregonLive

Oregon is poised to join a handful of other states that 
guarantee a direct cash payment to its poorest fami-
lies, mimicking a federal program that briefly fueled a 
dramatic decrease in child poverty levels coast to coast 
before it was dismantled in 2022.

The Legislature’s Joint Committee on Tax Expendi-
tures unanimously passed a bill Tuesday that would 
establish a $1,000-a-year Oregon Kids Credit at a cost 
of $37.5 million a year. The proposal now moves to the 
House for consideration.

As originally envisioned by its backers, the Ore-
gon version of the child tax credit would have been the 
nation’s most generous, allowing families that make up 
to $50,000 a year to benefit at some level until their chil-
dren turned 18, with payments topping out at $1,200 a 
year. That would have cost four times as much as the 
current, scaled-back version.

Instead, Oregon will grant single parents or families 
who make up to $25,000 a year a $1,000 annual credit 
for every child under the age of six in their household 
with smaller credits available for families with incomes 
up to $30,000.

“I am a single mom, and although I’ve filed for child 
support, I’ve yet to receive any money from my son’s 
father,” Felicia Gee of Springfield, the parent of a 4-year-
old, wrote in support of the bill. “I work full time and feel 
like no matter how hard I try, I just can’t get ahead and 
this would help so much.”

Oregon is poised to join a handful of other states that 
guarantee a direct cash payment to its poorest families

NORTHWEST

Climate trial 
reaches end
An attorney for 16 
young plaintiffs urged 
a judge to strike down 
as unconstitutional 
a Montana law that 
prohibits agencies 
from considering 
environmental effects as 
it weighs permits.   A8

NATION

Clock ticking 
in sub hunt
An expanding 
international armada 
of ships and airplanes 
is searching for a 
submersible that 
vanished in the North 
Atlantic while taking five 
people down to the wreck 
of the Titanic.   A10

MORE ON PAGE A4

 › Oregon lawmakers on 
Tuesday tucked $1.1 
billion into an end-of-ses-
sion budget bill, a move 
that will pump cash into 
purposes ranging from 
natural disaster planning 
to helping people seeking 
citizenship.
 › A legislative committee 
approved $255 million 
in tax credits for Oregon 
semiconductor research 
on Tuesday, advancing 
another key element of 
the state’s plan to revive 
its chip industry.
 › Oregon senators 
advanced a bill Tues-
day that would tighten 
restrictions on how much 
landlords can increase 
rents each year.
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Save $10 on 30lb bags of Blue Buffalo dry dog food. 
Feed them like family when you shop at Bi-Mart.

Shop our 16 page Savings Book in your mailbox or at bimart.com
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NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
6/21 - 6/27
WEEK OF:
6/21 - 6/27



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/4rffhfb2dtzfy47/BIMT%20FLX062023%20C%20OR_ONLINE.mp4?dl=0

