
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Noelle Crombie   The Oregonian/OregonLive

Nationally, just one in four residential facilities that 
treat adolescents addicted to opioids such as fentanyl 
use a medication shown to be “lifesaving,” according to 
a new study carried out by Oregon Health & Science Uni-
versity researchers.

The study, published Tuesday in the Journal of the 
American Medical Association, comes as the country, 
and Oregon especially, confronts a rise in the use of fen-
tanyl, a cheap, plentiful and potent synthetic opiate.

Between 2018 and 2021, Oregon saw the fastest growth 
in the country in drug-related deaths among 15- to 
19-year-olds, federal data shows.

Yet researchers at OHSU found that few centers that 
treat adolescents provide buprenorphine, a medica-
tion that’s been effective in treating opioid use disorder 
among younger people. The medication is the only one 
approved by the U.S. Food and Drug Administration for 
adolescents and recommended by the American Society 
of Addiction Medicine in treating opioid use disorder in 
younger people.

About two-thirds of adult residential treatment facili-
ties offer the medication, a 2020 study found.

Dr. Todd Korthuis, head of the addiction medicine 
section at OHSU, co-authored the study with Dr. Caro-
line King, an emergency medicine resident at the Yale 
School of Medicine.

FENTANYL CRISIS

Study: Few centers that 
treat teen addiction 
use proven medicine

SPORTS

Ducks show 
they belong
After a magical run at 
the end of the season 
and into the postseason, 
Oregon showed that even 
with a loss in Game 3 
of the Super Regional, 
the Ducks have made 
baseball matter in 
Eugene.   B1

FOOD

Best burger 
for Dad 
Today we give you tips 
and tricks for creating a 
hamburger that is tender, 
hot and well dressed, just 
in time for a Father’s Day 
treat.   C1

Former President Donald Trump waves Tuesday as he visits Cuban restaurant Ver-
sailles after his arraignment in Miami.   Alon Skuy, Getty Images via TNS

CLASSIFIED DOCUMENTS CASE

Trump pleads not 
guilty in federal court

Eric Tucker, Alanna Durkin Richer and  
Adriana Gomez Licon   Associated Press

Donald Trump became the first former president to 
face a judge on federal charges as he pleaded not guilty 
in a Miami courtroom Tuesday to dozens of felony 
counts accusing him of hoarding classified documents 
and refusing government demands to give them back.

The history-making court date, centered on charges 
that Trump mishandled government secrets that as 
commander-in-chief he was entrusted to protect, kick-
starts a legal process that will unfold at the height of the 
2024 presidential campaign and carry profound conse-
quences not only for his political future but also for his 
own personal liberty.

Trump approached his arraignment with character-
istic bravado, posting social media broadsides against 
the prosecution from inside his motorcade en route to 
the courthouse and insisting — as he has through years 
of legal woes — that he has done nothing wrong and was 
being persecuted for political purposes. But inside the 
courtroom, he sat silently, scowling and arms crossed, as 
a lawyer entered a not guilty plea on his behalf in a brief 
arraignment that ended without him having to surren-
der his passport or otherwise restrict his travel.

“We most certainly enter a plea of not guilty,” Trump’s 
attorney Todd Blanche told federal Magistrate Judge 
Jonathan Goodman, who oversaw the proceeding.

The arraignment, though largely procedural in 
nature, was the latest in an unprecedented reckoning

Former president turns his day in court into a campaign 
event despite serious political and legal threats

METRO

Controversial 
donation
A fundraiser associated 
with U.S. Sen. Ron Wyden 
and his campaigning 
efforts coordinated the 
$500,000 donation from 
an FTX executive to the 
Democratic Party of 
Oregon last fall, records 
show.   A10

NATION

‘The Road’ 
author dies
Cormac McCarthy, the 
Pulitzer Prize-winning 
novelist who in prose 
both dense and brittle 
took readers from the 
southern Appalachians 
to the desert Southwest, 
died Tuesday at 89.   A13

“We most 
certainly 
enter a plea of 
not guilty.” 
Todd Blanche, attorney 
for Donald Trump

MORE INSIDE

E. Jean Carroll, a columnist 
who recently won a  
$5 million sexual abuse 
and defamation jury award 
against Donald Trump, can 
update a similar lawsuit 
with his more recent public 
comments in a bid for over 
$10 million more in dam-
ages, a federal judge ruled 
Tuesday in another legal 
loss for Trump.   A11
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Stock up on your favorites for your next summer 
adventure. Save everyday when you shop at Bi-Mart.

Shop our 16 page Savings Book or at bimart.com today

Leader of the Snack
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DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
6/14 - 6/20
WEEK OF:
6/14 - 6/20



Organic and Paid social media posts to current 
and new potential Bi-Mart Members thru 
Facebook, Instagram and Twitter - with a total 
reach of over 85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/rbmnjlvmtvlr9pc/BIMT%20FLX062023%20A%20CW_ONLINE.mp4?dl=0

