
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Gosia Wozniacka   The Oregonian/OregonLive

One man hoped to buy a small ranchito with a few 
cows and a horse in his hometown in Nayarit, Mexico.  

Another planned to construct a house in his village in 
Chiapas, near the border with Guatemala. 

Two brothers worked to send money to their children 
in the Indigenous village of San Cristóbal in the Mexican 
state of Michoacán. 

To reach those dreams, they worked in Oregon’s 
agricultural fields — some for a few months, others for 
years. On May 18, they had just finished weeding a field 
of beets near Albany and were riding in a Ford Econo-
line on Interstate 5 to another field when a semi-truck 
rammed into their van, which had momentarily stopped 
at the side of the freeway. It slammed the van into 
another parked semi-truck, crushing it between the two 
18-wheelers. 

The crash marked one of the deadliest in recent Ore-
gon history.

Six workers died at the scene, another at the hospi-
tal and four others were injured. They ranged in age 
from 30 to 60 years old. Most of those who died were 
men. One woman also died, leaving behind a 1-year-
old son.

FATAL CRASH

Farmworkers killed 
in I-5 crash sought 
homes, horses, 
fields of their own

SPORTS

Timbers seek 
consistency
After the lowest point of 
the season, a 4-1 loss to 
cellar-dwelling Sporting 
Kansas City on Sunday, 
Portland searches for 
answers as it sits in 9th 
place in the Western 
Conference after the first 
half of the season.   B1

FOOD

How to throw 
a sushi party
Hand rolls, or temaki (te 
for hand, maki for rolls), 
are traditionally cones of 
nori with sushi rice and 
fillings. Throw a hand 
roll party at home, DIY-
style, with a big bowl of 
rice and any fillings and 
condiments you want.   C1

Confederated Tribes of Grand Ronde elder Kathryn Harrison was honored during her 
last powwow as Tribal Chair on Aug. 19, 2001.   Oregonian archives

OBITUARY

Influential tribal 
leader dies at 99

Nick Gibson   The Oregonian/OregonLive

Kathryn Harrison, who ushered in tribal recognition, 
cultural repatriation and financial independence for the 
Confederated Tribes of the Grand Ronde, died May 21. 
She was 99.

Mixing humor and courage, Harrison rose to acclaim 
later in life after experiencing firsthand the systemic 
abuse of Indigenous peoples and the rich tribal con-
nections that emerged in places white Oregonians tried 
to erase them, including at Chemawa Indian School in 
Salem.

Her niece Lisa Watson, the former director of Port-
land’s Office of Equity and Human Rights, said Harri-
son never stopped fighting for Indigenous communities.

“She never really saw her job as over,” Watson said. 
“She continued to lead and inspire and try to influence 
the futures of everybody she came in contact with, par-
ticularly young people.”

Harrison made her foray into the Indigenous civil 
rights movement at the age of 50, when she began work-
ing at the Siletz Tribal Alcohol program as a nurse. A 
year later, in 1975, Harrison won election to the Siletz 
Tribal Council and began fighting for the 61 tribes in 
Oregon that lost federal recognition under the Western 
Oregon Indian Termination Act of 1954.

In 1976, Harrison testified in front of Congress to 
regain tribal recognition for the Siletz, which would 
open the door to federal resources and tribal sover-
eignty. She told lawmakers the process alone had gener-
ated pride among tribal members.

Kathryn Harrison rose to acclaim after experiencing 
firsthand the systemic abuse of Indigenous peoples.

METRO

Poll: Tougher 
tactics wanted
According to a new poll 
by People for Portland, a 
majority of Multnomah 
County voters say 
homelessness in the 
area is “an out-of-control 
disaster” and that 
they want to see more 
aggressive action.   A8

NATION

Debt-limit 
deal advances
Under fire from 
conservatives, House 
Speaker Kevin McCarthy 
worked to sell fellow 
Republicans on the debt 
ceiling deal he negotiated 
with President Joe Biden 
as it faces a tough vote 
in the full House on 
Wednesday.   A11

“Kathryn’s 
leadership 
brought 
respect and 
dignity to the 
Confederated 
Tribes of 
Grand Ronde 
and all of 
Oregon’s 
Native 
peoples. She 
made Oregon 
a better place 
for all of us.”
Former Gov. Ted Kulongoski
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Save big on Kayaks and Paddle Boards. Get ready 
for great summer adventures when you shop Bi-Mart.

Shop our 20 page Savings Book at bimart.com

Discounts In Every Department

O10624006-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
5/31 - 6/06
WEEK OF:
5/31 - 6/06



Organic and Paid social media posts to current 
and new potential Bi-Mart Members thru 
Facebook, Instagram and Twitter - with a total 
reach of over 85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/a4foeohbn7za2if/BIMT%20FLX060623%20A%20CW_ONLINE.mp4?dl=0

