
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

SPORTS

Diamond Project goes shopping 
Group that aims to bring MLB to Portland has pivoted 
from waterfront stadium plans to Lloyd Center.   B1

METRO

Improving school ventilation 
Portland Public Schools is getting 3,500 free portable air 
purifiers from the Oregon Health Authority.   A8

Hillary Borrud   The Oregonian/OregonLive

Two weeks before Oregon elections officials greatly 
reduced a fine against the Democratic Party of Ore-
gon for falsely reporting the source of its largest ever 
campaign donation, a state lawyer blasted the party, 
calling its efforts to correctly identify the donor “lack-
luster.”

The party’s treasurer “should not have been — and 
any other reasonable person would not have been — 
satisfied” by the party’s attempts to ascertain the true 
donor of $500,000, according to Kevin Gleim, an assis-
tant attorney general representing the Secretary of 
State’s Elections Division.

The party’s failure to list the true donor, an executive 
at since-disgraced cryptocurrency firm FTX, deprived 
Oregon voters of critical information in the final days of 
the November election, Gleim wrote in an April 25 legal 
memorandum.

2022 ELECTION

Records: State 
lawyer blasted Dems 
over $500K donation

Portland artists Alex Chiu, Jax Ko and Anisa Asakawa brought their respective Chinese, Korean and Malaysian Amer-
ican cultures to a blank Beaverton wall Sunday, sharing the spotlight with young students to create a mural celebrat-
ing Asian American Pacific Islander month. Nonprofit Color Outside the Lines organized the event at the Tualatin 
Hills Park and Recreation District’s athletic center, giving dozens of students an opportunity to work on the mural 
and take lessons in Japanese calligraphy and Chinese sculpture art. “By having these events, we’re able to shine light 
on the beauty of groups and demographics like the Asian American and Pacific Islanders in Portland,” said Anna Bar-
low, director and founder of Color Outside the Lines. The organization has plans for another mural at Portland Com-
munity College’s Rock Creek campus in June, collaborating with Nike designer Bryce Wong.   Color Outside the Lines

BEAVERTON 

Mural celebrates, connects Asian 
American, Pacific Islander youth, artists

Shane Dixon Kavanaugh and Nicole Hayden   The Oregonian/OregonLive

The future of Portland and Multnomah County’s shared 
homeless services agency could hinge on how the county 
chooses to earmark millions in unexpected tax dollars.

Portland Mayor Ted Wheeler’s office said he might 
not back a proposal to extend the city’s partnership with 
the Joint Office of Homeless Services for another year 
should Multnomah County Chair Jessica Vega Pederson 
reject a request to commit all of a projected $25 million 
windfall for the mayor’s mass alternative shelter sites 
and rent assistance.

Wheeler made his latest pitch during a meeting with 

Vega Pederson on Tuesday, a week after a spokesperson 
for the county chair’s office said she was “supportive” of 
dedicating some — but likely not all — of the unantici-
pated funds toward the large outdoor camps championed 
by city officials.

Specifically, the mayor asked the county chair to set 
aside $20 million to help operate the city’s planned mass 
camps and the remaining $5 million for rent assistance, 
according to emails and Wheeler’s staff who spoke with 
The Oregonian/OregonLive.

HOMELESSNESS

Wheeler threatens to pull out of joint office

FOOD

Cookout to kick off summer 
Smash burgers with fried cheddar, bacon potato salad 
and strawberry-rhubarb picnic bars start the season.   C1
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Stock up on camping gear for your next trip. 
Bi-Mart is open 9am-6pm on Memorial Day.

Shop our newest 20 page Savings Book in your mailbox or at bimart.com

Get Ready to Get Outdoors

O10624003-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
5/24 - 5/30
WEEK OF:
5/24 - 5/30



Organic and Paid social media posts to current 
and new potential Bi-Mart Members thru 
Facebook, Instagram and Twitter - with a total 
reach of over 85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/q6oe2v13u3hrkwn/BIMT%20FLX052323%20C%20CW_ONLINE.mp4?dl=0

