
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Aimee Green   The Oregonian/OregonLive

The Oregonian/OregonLive obtained a list of every 
hate crime case that has been filed in Oregon over the 
past decade — more than 550 criminal incidents in all.

The news organization pulled hundreds of those 
court files, which reveal a vivid picture of what many 
victims have endured.

Victims were spat on, stomped on, slapped, punched, 
kicked and strangled — most often by acquaintances 
or strangers. They were bombarded with hateful slurs 
because of their race, national origin, sexual orientation, 
gender identity, religion or because they had disabilities. 
They were told they weren’t welcome to live in the com-
munities they called home or to “Go back to your own 
country!”

Their cars were hit with sledgehammers or pounded 
with rocks, the exteriors dented and windshields broken. 
Their homes were spray-painted with hate speech. They 
were chased with pipes, knives, guns or baseball bats and 
told by the people wielding weapons that they would kill 
them. In many cases, victims said they got away only 
because they managed to outrun their attackers.

Sometimes they were targeted in front of their chil-
dren — or it was their children who were the focus 
of the attacks. In April 2022, a 53-year-old handyman 
at a Beaverton apartment complex pointed a gun at 
two Guatemalan immigrants and their two children,

UNPROSECUTED HATE

Hate crimes in state 
vary widely, from 
spitting to stabbing

NATION

What debt 
default means
All the hand-wringing 
in Washington over 
raising the debt limit can 
seem far removed from 
the lives of everyday 
Americans, but they 
could end up facing huge 
consequences.   A15

SPORTS

Blazers get 
No. 3 pick
The Blazers slipped into 
the top 4 of the NBA draft 
after the draft lottery was 
held Tuesday. Now the 
question becomes: Do 
they trade the pick for a 
veteran superstar or try to 
develop a top rookie?   B1

Brittany Endicott, who spent seven years in prison, hugs daughter Aubree Orren, 10, 
during a visit to The Big Toy Playground in Salem on March 29.   Sean Meagher, staff

COFFEE CREEK CORRECTIONAL FACILITY

Girl Scouts connect 
with moms in prison

Savannah Eadens   The Oregonian/OregonLive

Ten-year-old Aubree Orren clutches her mom’s waist, 
cuddling into her at every opportunity.

Because for most of Aubree’s life, she couldn’t.
Brittany Endicott opens the scrapbook she sent to 

Aubree and her other two children two years ago.
“Hello my children … this is a book just for the three of 

you to get to know me more than you know me … I love 
you guys.”

Endicott, 34, made the scrapbook when she was 
incarcerated at Coffee Creek Correctional Facility in 
Wilsonville. The crafts project was part of Girls Scouts 
Beyond Bars, a unique program running in dozens of 
women’s prisons, jails and juvenile-detention centers 
across the country.

Endicott used toothpaste to glue photos into the scrap-
book, and she cut scraps of paper from old magazines 
and calendars, adorning the small book with butterflies, 
a symbol that represents her first-born son, Anthony, 
who died in 2005. On one page, she drew stick figures of 
the family at a beach. On another, she listed her favorite 
things: purple, turtles, camping and dancing.

Sitting at a picnic table in their favorite Keizer park 
during spring break, she asked her children: “Did you 
know all this about me when I was in prison?”

They didn’t. A year and a half after her release, they’re 
still getting to know her.

Over the past 20 years, the incarceration rate for 
women in Oregon has tripled, according to data from

Program’s mission is to strengthen, preserve family 
bonds during time a family member is in prison

METRO

Election 
results
Ballots were due Tuesday 
for a number of local 
measures, school board 
races and other local 
leadership positions. 
Read our full coverage on 
A12-13.
    › Patte Sullivan leads in 

tumultuous race for 
Portland school board  

    › Suburban Portland 
school districts main-
tain status quo in early 
returns

    › Ballot measure that 
would pay for tenant 
eviction representa-
tion fails

    › Julia Brim-Edwards 
leads Multnomah 
County commissioner 
race

FOOD

Stuffed 
artichokes
This food writer’s ode to 
Grandmother and her 
Sicilian sisters-in-law is 
filled with a savory blend 
of cheese, garlic and 
breadcrumbs.   C1

“We want to 
give them 
this new 
opportunity to 
see themselves 
in a new way, 
(to see) their 
connection to 
their child in a 
new way.” 
Amy Botula, manager 
of the Girl Scout’s 
Beyond Bars program
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Get a 16lb. bag of Atta Cat! Dry Cat Food for just $16.99. 
Shop Bi-Mart and feed the whole family, pets too, for less. 

Check out our Savings Book at bimart.com today

Beat the High Cost of Living

O10624001-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
5/17 - 5/23
WEEK OF:
5/17 - 5/23



Organic and Paid social media posts to current 
and new potential Bi-Mart Members thru 
Facebook, Instagram and Twitter - with a total 
reach of over 85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/lz65zbonp33oril/BIMT%20FLX052323%20A%20CW_ONLINE.mp4?dl=0

