
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Jayati Ramakrishnan   The Oregonian/OregonLive

Multnomah County voters will decide this May 
whether to impose a capital gains tax that would fund 
lawyers for tenants facing eviction.

Measure 26-238 would levy a 0.75% countywide tax 
on capital gains — the profits from the sale of property, 
such as a business, real estate, or stocks and bonds.

Proponents say if adopted, the measure would raise 
between $12 million and $15 million per year and could 
provide free legal representation to tenants in eviction 
court starting no later than next May. They say the tax, 
falling mostly on the county’s wealthiest residents, 
would help even the playing field for tenants who are 
often outmatched in the courtroom by represented land-
lords. An advocate, proponents say, could keep county 
renters in their homes when the law is on their side or 
put them in a better position to negotiate if an eviction 
can be avoided.

Opponents have largely stayed clear of advocating 
against a policy to provide legal representation but have 
attacked the capital gains tax as a funding mechanism,

MAY ELECTION

Voters will decide 
on tax to fund 
eviction lawyers

SPORTS

Investing  
in Portland
Columnist Bill Oram says 
the Knights’ $400 million 
investment in the Black 
community is vital to 
helping solve the issues 
of the city and transcends 
whether they will make a 
bid on the Blazers.    B1

FOOD

Mastering a 
kitchen staple
Salt has been essential 
to cooking — and the 
human existence — for 
thousands of years. But 
because salt is relatively 
inexpensive and 
universal, it’s easy to take 
this kitchen staple for 
granted.    C1

The Trucker’s Christian Chapel at the TA Travel Center in Troutdale provides three 
services a week for travelers.   Mark Graves, staff

TRUCKER’S CHRISTIAN CHAPEL

Tranquil stop on a 
long, lonely road

Tom Hallman Jr.    The Oregonian/OregonLive

They find the oasis off Exit 17 in Troutdale.
The long-haul truckers leave behind Interstate 84, 

downshift and rumble into TA Travel Center.
Inside the double doors, they sometimes audibly 

exhale, relieved to set aside for a while the monotony 
and intensity of handling a big rig on the highway. Here, 
they can enjoy a home-style meal at the restaurant, take 
a shower in a clean locker room, watch TV in the lounge.

A different oasis exists at the far end of the truck stop. 
Those who make their way to the nondescript building 
open a door, walk down a hall and step into a small, win-
dowless room. This unadorned room offers none of the 
usual amenities of a rest stop.

But it does offer the possibility of rest — or, more spe-
cifically, peace — in this loud, busy, stressful world.

The Trucker’s Christian Chapel at TA Travel Center is 
one of more than 100 such chapels found in truck stops 
across the country. They are the brainchild of Glenn 
Cope, an 89-year-old former long-haul trucker, now liv-
ing with his wife in Aurora.

He came up with the idea decades ago while living in 
Dayton, Ohio. He’d been driving a truck for more than 35 
years and saw a need for a spiritual home for truckers.

In 1987, Cope, who said he was raised in a “Christian 
home,” convinced a truck-stop operator 35 miles out-
side of Dayton to donate a room for a chapel. Cope then 
reached out to a local church to get a volunteer to hold 
drop-in services there a few times a week.

It was a success.

For truckers dealing with problems, frustrations, 
a small room in Troutdale is an unusual oasis

METRO

Crack down 
on thefts
Multnomah County 
District Attorney Mike 
Schmidt, Portland Mayor 
Ted Wheeler and other 
officials plan next week 
to unveil the creation of 
two new task forces that 
will be focused on car and 
retail theft.   A9

NATION

Biden jumps 
back in game
President Joe Biden made 
it official Tuesday — he 
is running for reelection. 
Biden is betting his 
first-term achievements 
and more than 50 
years of experience in 
Washington will help him 
win in 2024.   A14 

“There are 
a lot of 
problems and 
frustrations 
out on 
the road. 
Sometimes, 
the only thing 
that might 
help a driver 
comes from 
the spiritual 
side.”
Glenn Cope
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SEE TRUCKER’S CHRISTIAN CHAPEL, A12

Inside: Multnomah County will reprint more than 550,000 
ballots and delay mailing ballots to voters after they mistak-
enly placed a Board of Commissioners race on the May 16 
ballot for all county voters.   A13

SEE MAY ELECTION, A10
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Get a 22 lb. bag of Supreme Source Dog Food for $31.99 at Bi-Mart.  
Our Employee-Owners work hard to bring great value to our members.

Check out our Savings Book in your mailbox or at bimart.com

Savings for the Whole Family

O10599273-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
4/26 - 5/2
WEEK OF:
4/26 - 5/2



Organic and Paid social media posts to current 
and new potential Bi-Mart Members thru 
Facebook, Instagram and Twitter - with a total 
reach of over 85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/10qyoqgs1a6h2jb/BIMT%20FLX042523%20C%20PDX_ONLINE.mp4?dl=0

