
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

METRO

Kotek backs literacy bill 
Gov. Tina Kotek has thrown her weight behind a bill that 
aims to overhaul how students are taught to read.   A6

SPORTS

MLB 2023: What to watch for
We take a look at new rules and players in the spotlight as 
the baseball season kicks off Thursday.   B1

Rob Davis   The Oregonian/OregonLive

When Richard Whitman, the leader of Oregon’s 
Department of Environmental Quality, abruptly 
resigned last September, three months before his sched-
uled retirement, an agency spokesperson told reporters 
and the public that Whitman was leaving early for per-
sonal reasons.

The real reason, according to records obtained by The 
Oregonian/OregonLive, was that Whitman was forced 
out after department leaders learned he had been in a 
relationship with an employee he directly supervised.

The department has no rules prohibiting or governing 
consensual relationships between managers and their 
direct reports, highlighting a significant gap in state 
policy. Oregon’s state agencies have no uniform policy 
governing such relationships, a spokesperson for the 
Department of Administrative Services said.

At least one state agency, the Department of Human 
Services, does. The agency strongly discourages consen-
sual relationships among staff and requires their imme-
diate disclosure when one employee has authority over

OREGON AGENCY

Former head of state 
DEQ was forced out Wispa Smith of Portland takes a photograph her stuffed Squishmallow amid the cherry trees at the 

Japanese American Historical Plaza. The trees are nearing full bloom. If you’re planning a visit, the 

forecast will be cooperative this week, with mild temperatures and occasional sunshine. If you’ve 

never visited the trees at peak bloom, it’s a Portland bucket list experience.   Beth Nakamura, staff

SIGNS OF SPRING

Cherry trees near full bloom

Mike Rogoway   The Oregonian/OregonLive

O’Bryant Square will reopen this fall for the first time 
in five years, and when it does visitors will stroll right 
into the middle of the extremes roiling downtown Port-
land. 

The half-acre brick plaza was closed in 2018 because 
of structural problems with the underground parking 
garage that was a condition of the donor who gave the 
land to the city decades earlier. Named for Portland’s 
first mayor, Hugh O’Bryant, it’s been fenced off since 

then as the city put together plans to carefully fill the 
garage, work finally due to begin as soon as next month. 

The park that emerges when fences come down this fall 
is just a few blocks from the new Ritz-Carlton, which prom-
ises some of Portland’s toniest condos and hotel rooms. It’s 
also right by Multnomah County’s new Behavioral Health 
Resource Center and other social service agencies that 
serve some of the city’s most distressed residents.

DOWNTOWN PORTLAND

What’s next for O’Bryant Square?

FOOD

A special Easter meal 
Lamb is associated with Easter for both religious and 
seasonal reasons. We’ve got a Beef Wellington twist.   C1
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Bi-Mart is your spring savings headquarters!  
Check out our newest Savings Book in your mailbox or 

online at bimart.com for great deals on lawn and garden.

New Savings Book!

O10577096-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
3/29 - 4/04
WEEK OF:
3/29 - 4/04



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/hznay47ijt38x4f/BIMT%20FLX032823%20C%20CW_ONLINE.mp4?dl=0

