
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Austin De Dios    The Oregonian/OregonLive

Multnomah County District Attorney Mike Schmidt 
released a lengthy report Tuesday to beat back allega-
tions he engaged in gender discrimination and retalia-
tion when deciding promotions in his office.

The report arrives 14 months after longtime Mult-
nomah County child abuse prosecutor Amber Kinney 
announced her resignation from Schmidt’s office in a 
scathing letter — and as Schmidt faces a possible re-elec-
tion challenge from one of his own employees, Senior 
Deputy District Attorney Nathan Vasquez.

Schmidt’s office paid Barran Liebman, a law firm that 
describes itself online as dedicated to defending the 
interests of employers, $200,933 to investigate Kinney’s 
allegations that Schmidt discriminated against female 
prosecutors when he promoted men seven consecutive 
times and that he retaliated against Kinney for speaking 
up about the issue.

The investigation also looked into complaints by Dep-
uty District Attorney Nicole Harris regarding discrim-
ination and retaliation related to her protected leave of 
absence, the report said.

The author of the Barran Liebman report, partner 
Amy Angel, sided with Schmidt against the two women,

MULTNOMAH COUNTY 

$200k inquiry paid 
for by DA finds 
no evidence of 
discrimination by DA

SPORTS

Blazers facing  
a crossroads
In 13th place, Portland is 
almost certain to miss the 
postseason. But, at this 
point, securing a lottery 
pick may be the best 
thing for the franchise — 
offering a trade chip for 
a big name to pair with 
Damian Lillard.   B1

FOOD

Putting the 
focus on fish
Many people who abstain 
from meat during 
Lent turn to fish as an 
alternative. Today, we’ve 
got recipes from a whole 
roasted fish to seared fish 
with caper-olive salsa to 
teriyaki-inspired salmon 
bowls.   C1

Rent restrictions funded by expiring tax credits will evaporate for dozens of apart-
ment complexes by the end of the decade.   Associated Press file

OREGON HOUSING

Affordable housing 
nears expiration date

Jayati Ramakrishnan    The Oregonian/OregonLive

Ronald Stinson moved into the Woodspring Apart-
ments in 2010 thinking he’d found the place he would 
spend his golden years.

At first, things went swimmingly. Stinson enjoyed the 
Tigard 55-and-older community and being within walk-
ing distance of his local grocery store and pharmacy.

“This is the place I wanted to live out my life,” the 
71-year-old said.

But in 2021, Stinson and his neighbors were jolted by 
an unwelcome piece of news: The subsidy that had kept 
the apartment community affordable had expired, and 
the San Francisco investment company that had pur-
chased the complex a few years prior planned to hike the 
rent to market rate by 2024 — a budget-busting increase 
for most of the tenants.

Thousands of tenants across Oregon could soon face 
the same dilemma. Rent restrictions funded by expiring 
tax credits will evaporate for dozens of apartment com-
plexes by the end of the decade.

A bill making its way through the Oregon House of 
Representatives could offer some help for tenants. House 
Bill 3042 would temporarily limit rent increases on 
properties after they age out of affordability protections 
and require more notice for tenants who might soon lose 
their affordable rents.

But the wave of tax credit expirations could make Ore-
gon policymakers’ work harder as they try to build and 
preserve affordable housing.

A bill would give tenants more time before rent 
increases as tax credit-funded housing disappears

METRO

PPB worker 
cover-up
Nearly two years after a 
brawl near Providence 
Park left a man dead, 
prosecutors have charged 
a nearby shopkeeper in 
the killing and allege that 
his wife, an administrator 
for the police force, tried 
to cover their tracks.   A2

NATION

Will the real 
Rosie rise?
At least a half-dozen 
women have claimed to 
be the inspiration for the 
now iconic World War II 
poster. Who has the most 
persuasive case? A young 
worker from New York? 
Women from Michigan 
assembly lines?   A11

$200M HOUSING 
PACKAGE PASSES

Oregon lawmakers on 
Tuesday passed a sweeping 
$200 million housing and 
homelessness package, 
sending it to Gov. Tina 
Kotek’s desk for �nal 
approval.

The Senate passed House 
Bills 2001 and 5019 on a 
21-7 vote Tuesday, less than 
a week after the pack-
age was overwhelmingly 
approved by the House.

The $200 million will bol-
ster rent assistance, expand 
shelters, protect homeless 
youth and catalyze housing 
development, among other 
initiatives.

Read more on A9.
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Check out our Savings Guide at bimart.com today

Get a 56 oz. can of Planters Mixed Nuts for just $14.99 at Bi-Mart.  
Bi-Mart is your Snack Headquarters, saving you more on the items you love.

Savings & Convenience for the Northwest

O10577093-01
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DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
3/22 - 3/28
WEEK OF:
3/22 - 3/28



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/rppaerbptm4u1pi/BIMT%20FLX032823%20A%20CW_ONLINE.mp4?dl=0

