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Affordable housing
nears expiration date

Highly visible front page positioning
in the Oregonian/Portland
(Wednesday, Friday & Sunday).

DIGITAL IMPRESSIONS

Delivering 600,000+ impressions each week to specific counties and zip codes
across the three state NW marketplace.

Cyber Deals C}ONLY'

.SAE $4761 Good Wood Crates.

BI-MART

Only $5 for a llfetlme of Savings

Delivering 1,000,000+ impressions
each day thru 10 major media partner
website takeovers in Portland,
Spokane, Boise, Central Oregon,
Southern Oregon, Eugene and Yakima.
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for Sat. & Sun., March 25-26, at the following
Bi-Mart locations:

new potential Bi-Mart Members thru Facebook, - =
Instagram and Twitter - with a total reach of over " 3
85,000 people.

OrganIC and Pald SOCIal medla pOStS tO CUI’I’ent and \“amy‘rmr{;fo-déyl/ i Good Neighbor Vet Clinics are scheduled
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PAID SOCIAL MEDIA

We utilize Instagram and Facebook platforms
to layer in a social presence for our advertis-

ing. Again, we target specific counties and zip
codes within Oregon, Washington, and Idaho.
We feature focused content for an average of
seven days, with campaigns changing weekly.
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Bi-Mart members want to stay up-to-date with sales and
events we’'re participating in within our community. Bi-Mart
newsletters are emailed to over 160,000 members every
Sunday, Tuesday, Wednesday, and Friday.
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MEMBERS
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ON GA TICKETS!

30-second commercials run weekly throughout
the NW in programming that includes: Network
Prime, Network Specials, Sports and Local
News. These spots reach a potential audience
of 5.6 million viewers.

BI-MART

THE SAVINGS
START TUESDAY!

CARRIE UNDERWOOD
CHRIS JANSON
BROTHERS OSBORNE
SAWYER BROWN
THE CADILLAC THREE
TENILLE TOWNES
FRANK RAY
DILLON CARMICHAEL

B Your Employes-Ouned Membership Store

CLICK HERE TO WATCH TV SPOTS

S
—



https://www.dropbox.com/s/rppaerbptm4u1pi/BIMT%20FLX032823%20A%20CW_ONLINE.mp4?dl=0

