
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Nicole Hayden   The Oregonian/OregonLive

In her first day in office, Gov. Tina Kotek declared a 
homelessness state of emergency and called for $130 
million to quickly move Oregonians off the streets or 
keep them housed.

The Legislature signaled it wants to do that and more. 
Lawmakers have coalesced around a plan to add $70 
million more to fill gaps the governor’s initial plan didn’t 
address, primarily in rural counties.

The $200 million in emergency outlay would be on 
top of any funding that makes its way into the gen-
eral housing and homelessness budget for the coming 
two years. The money aims to bolster rent assistance, 
expand shelters, protect homeless youth and catalyze 
affordable housing development.

Service providers say they view it as a down payment 
that will quickly let them scale up their work while they 
wait on their typical state funding.

OREGON LEGISLATURE

‘Unprecedented’ 
$200M plan for 
housing advances 

Austin De Dios   The Oregonian/OregonLive

The structure that stands at the inter-
section of Northwest Fourth Avenue and 
Glisan Street appears unremarkable at 
first look.

Its architecture is square and sim-
ple, and the dilapidated structure is par-
tially covered in graffiti. But its signif-
icance goes beyond the building itself, 
says Chisao Hata, creative director of liv-
ing arts at the nearby Japanese American 
Museum of Oregon.

From 1921 to 1941, the building oper-
ated as the Yamaguchi Hotel at the cen-
ter of Portland’s Nihonmachi, or Japan-
town, in what’s now also known as Old 
Town Chinatown. One of the family mem-
bers, Masae Yamaguchi, was also a well-
known midwife within Portland’s Japa-
nese American community in that period.

On Sunday, colorful origami cranes 
lined the fences surrounding the 1909 
building to honor the hotel’s history and 
significance. Its current owner, Blanchet 
House, plans to demolish the structure 
and rebuild a medical center in its place. 
Blanchet House, which offers food, shel-
ter and services to Portland’s homeless 
community, purchased the Yamaguchi 
Hotel in 1958 and occupied it until 2012, 
when it moved next door.

Blanchet House launched plans to 
remove the building five years ago, and 
Portland City Council approved its dem-
olition in 2021.

Hata described the building’s condi-
tion as “demolition by neglect.”

The Japanese museum, Restore Ore-
gon and the Architectural Heritage Cen-
ter advocated for the building’s preserva-
tion, but were unsuccessful. The museum 
and Restore Oregon filed an objection with 
the Land Use Board of Appeals in 2021, but 
dropped it in favor of a settlement with 
Blanchet House, agreeing to preserve and 
store physical elements of the building.

While advocates of the building’s pres-
ervation are disappointed, some good has 
come of the process, said Nicole Possert,

OLD TOWN CHINATOWN

Hotel demolition 
prompts outcry

The historic Yamaguchi 
Hotel on Northwest Glisan 
Street in Old Town is slated 
for demolition. Over the 
weekend, origami cranes 
were left at the site.    Photos 
by Beth Nakamura, staff

Blanchet House plans to 
rebuild a medical center at 
site of former Yamaguchi 
Hotel, which holds historic 
significance for Japanese 
American community.

FOOD

Forget the green beer
This St. Patrick’s Day, try whiskey drinks that are elegant, 
precise, often complex, and keyed to the unique qualities 
of the particular spirits used to make them.   C1

SPORTS

Salazar assault allegations 
Former Nike Oregon project runner and Olympian Kara 
Goucher says it was her sexual assault allegations that 
led to former coach Alberto Salazar’s lifetime ban.   B1

METRO

State employee pay
A new pay comparison study finds state employees made 
100.4% of market last August, primarily due to generous 
health benefits.   A10
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Celebrate Saint Patrick’s Day!

Check out our Savings Guide online at bimart.com today

Shop our newest Savings Guide filled with great deals.  
Stock up and save on Saint Patrick’s Day favorites!

O10577092-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
3/15 - 3/21
WEEK OF:
3/15 - 3/21



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/llbrpzxv9g3qctm/BIMT%20FLY031523%20A%20CW_ONLINE.mp4?dl=0

