
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Hillary Borrud   The Oregonian/OregonLive

Donors pumped an unprecedented amount of money 
into Oregon’s election last year.

In legislative races, Republican donors including Nike 
co-founder Phil Knight poured millions into trying to 
wrest control from Democrats, who responded with 
huge spending from public employee unions and other 
political allies.

The three-woman governor’s race broke the previ-
ous spending record, with Democratic Gov. Tina Kotek’s 
donors contributing $30.1 million directly into elect-
ing her and donors to Republican Christine Drazan and 
unaffiliated candidate Betsy Johnson shelling out $22.6 
million and $17.5 million, respectively.

Donors were able to send huge sums directly to can-
didates’ campaigns because Oregon is one of just five 
states that allows unlimited political donations. Bills 
introduced this legislative session by House Speaker 
Dan Rayfield, D-Corvallis, one of which was requested 
by Kotek, could change that, although the proposals 
come with loopholes.

Kotek’s proposal, House Bill 3455, would allow indi-
viduals and a variety of entities including corporations 
and unions to give no more than $500 per primary or

OREGON LEGISLATURE

Democrats 
propose political 
donation caps, but 
loopholes abound

SPORTS

High-profile 
competition
Oregon State opened 
spring practice with the 
biggest question mark 
being behind center, 
as Clemson transfer DJ 
Uiagalelei, incumbent 
Ben Gulbranson and 
freshman Aidan Chiles 
battle to start.   B1

FOOD

Refresh the 
‘kitchen bible’
Of the thousands of 
cookbooks published 
each year, only a few 
have staying power. But 
can Betty Crocker, Good 
Housekeeping and other 
legacy cookbooks stay 
relevant in an evolving 
culinary landscape?   C1

Randal Wyatt, executive director and founder of Taking Ownership PDX, left, and con-
tractor Nick Favorel work on Thelma Stone’s home Monday.    Vickie Connor, staff

TAKING OWNERSHIP PDX

Fire-damaged house 
becomes home again

Rob Davis   The Oregonian/OregonLive

Her house of 30 years was still on fire, smoke pour-
ing out the windows. Neighbors had just gotten Thelma 
Stone a chair to sit in while firefighters worked to douse 
the blaze that started in her kitchen. Stone, still in shock, 
reached for her phone. She knew who would help.

She called Randal Wyatt, leaving a brief voicemail. 
Emergency radios beeped in the background. Her voice 
quavered.

“Randal,” she said in the message, “my house just 
caught on fire.”

Nearly three years after starting a charitable effort 
to repair Black-owned homes in Portland, as a protest 
against the gentrification and displacement that has 
characterized the city’s historically Black neighbor-
hoods, Wyatt has become a go-to resource for aging 
Black homeowners like Stone who need help.

Stone, 73, was in a bind. She didn’t realize it until the 
Oct. 15 fire was out, but her homeowners’ insurance had 
lapsed. It was a result, she said, of a premium that had 
suddenly and inexplicably increased from $800 a year 
to $2,000. The policy lapsed, she said, while she worked 
to figure out what had happened.

Stone had her home in Portland’s Concordia neigh-
borhood. Her mortgage was paid off. But she didn’t 
have a way to repair tens of thousands of dollars of fire 
and smoke damage. She feared she would end up home-
less.

“I knew I didn’t have a chance,” Stone said.

Randal Wyatt and his group have become a go-to 
resource for aging Black homeowners who need help

METRO

Mushroom 
training limbo
One of Oregon’s approved 
and licensed psilocybin 
facilitator training 
programs has paused 
classes amid bankruptcy, 
leaving students, some 
of whom paid $10,000, 
with an uncertain path 
forward.   A4

WORLD

Kidnapped  
in Mexico
Two Americans were 
rescued, and two 
confirmed dead in 
Mexico. The survivors 
are back on U.S. soil as 
relatives tell how the four 
were good friends on 
what was supposed to be 
a “fun” trip.   A10

“He’s like a 
hero in the 
community. 
If it wasn’t 
for Randal 
and his 
organization, 
I don’t know 
what I would 
do.”
Thelma Stone
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Check out our Savings Book at bimart.com today

Bi-Mart Planting Mix or Filthy Rich Bark Mulch is just $5.99 at Bi-Mart.  
Save big on spring essentials when you shop at Bi-Mart!

Savings & Convenience for the Northwest

O10577091-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
3/8 - 3/14
WEEK OF:
3/8 - 3/14



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/e66mp97v94dxlos/BIMT%20FLX022823%20D2%20CW_ONLINE.mp4?dl=0

