
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Jamie Goldberg   The Oregonian/OregonLive

Portland resident David Mason feels lucky that his 
dog LeeLoo is alive after the lack of care she received at 
Multnomah County’s animal shelter.

Mason was approved in January to adopt a dog from 
the county shelter, located in Troutdale. Shelter staff-
ers told him that LeeLoo was not spayed and lacked her 
rabies vaccine. Other than LeeLoo needing to gain a few 
pounds, they raised no other concerns about her medi-
cal condition, he said.

But it became clear in the car ride home that some-
thing was wrong, he said, because the dog couldn’t stop 
throwing up. Mason grew so concerned he took her to an 
emergency clinic the day after he adopted her. A veter-
inarian diagnosed her with giardia and a kennel cough 
that had developed into pneumonia.

Mason is among multiple pet adopters and commu-
nity advocates raising alarm about the wave of sick, 
unvaccinated, and unspayed or unneutered animals 
that the county animal shelter has allowed to be adopted 
out since last summer.

He said he paid $4,000 to save LeeLoo’s life. She is 
now doing better, he said, but he is furious at the shelter.

“She’d been in the shelter since Dec. 12 and had been 
completely ignored with kennel cough and pneumonia 
and giardia,” he said. “If this is the way they are going to 
treat these poor dogs, then they shouldn’t be a shelter. 
It’s absolutely unfair to these poor creatures.”

MULTNOMAH COUNTY

Animal lovers say 
county adopting 
out unhealthy pets

SPORTS

‘Lillard is 
truly special’
Mike Lund has kept 
the Blazers’ official 
scorebook for more than 
two decades, and Damian 
Lillard’s 71-point night 
might stand out among 
all the notable games 
Lund has scored in his 
career.   B1

FOOD

Cold weather, 
hot pasta
There’s nothing better 
than a warm, cheesy, 
saucy serving of pasta. 
Today we’ve got two 
versions: a french onion 
pasta that combines the 
ease of one-pot cooking 
with the classic soup, 
and a mac and cheese 
recipe that encourages 
experimentation.   C4

Educator Mars Sails, shown here reading “Hidden Figures” to Leesa Ferguson’s 
second-grade class, came to school as famed mathematician Katherine Johnson on 
Tuesday, the final day of Black History Month.   Beth Nakamura, staff

BLACK HISTORY MONTH

History comes to life, 
1 costume at a time

Julia Silverman   The Oregonian/OregonLive

At the end of January, Mars Sails, the before-and-af-
ter-care program coordinator at Chief Joseph Elemen-
tary School in North Portland, told her students that 
she’d be gone for the next month.  

Taking her place: A parade of key figures from Black 
history past and present, in honor of Black History 
Month. 

Whitney Houston popped in for a day to dance with 
many kindergarten somebodies. Former first lady 
Michelle Obama paid a visit to her adoring public, as 
did famed feminist and political activist Angela Davis. 
Tennis great Althea Gibson gave it her best shot, writer 
Amanda Gorman waxed poetic, prima ballerina Misty 
Copeland kept everyone on their toes and Malcolm X 
strode down the hallway, a purposeful swing in his step. 

Don’t tell the kindergartner who solemnly asked Sails 
for an autograph the day she came to school dressed as 
astronaut Mae Jemison, the first Black woman to travel 
to space, but it was Sails all along behind the costumes, 
every school day all February long. For the record, Sails 
didn’t tell either: “I wasn’t going to shoot that dream 
down,” she said. “It would be like saying Santa Claus isn’t 
real.” 

To get ideas for which icons she should portray, she 
told The Oregonian/OregonLive, she asked her students 
to brainstorm icons of Black history. They came up with 
the classics, she said: the Rev. Dr. Martin Luther King Jr.

Mars Sails embodied 16 famous Black figures  
to educate students at Chief Joseph Elementary 

METRO

End of Oregon 
Promise?
Lawmakers may consider 
a bill to phase out tuition-
free community college 
program, which has made 
minimal or no progress 
on several goals, and 
instead increase financial 
aid for low-income 
students.   A7

NATION

Student loan 
forgiveness
Conservative justices 
holding the Supreme 
Court’s majority heard 
arguments and seem 
likely to sink President 
Joe Biden’s plan to wipe 
away or reduce student 
loans held by millions of 
Americans.   A12

“I was tired 
of the same 
narrative 
when Black 
History Month 
comes up. 
...  There are 
other people 
who are just 
as important 
that you don’t 
know about.” 
Mars Sails, the before-
and-after-care program 
coordinator at Chief Joseph 
Elementary SchoolSEE BLACK HISTORY MONTH, A11
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JUNE 16-17 • JACKSON COUNTY EXPO

Tickets available in most stores.

SAVE $50 on GA tickets 
only at 

Visit bimart.com/rmf to learn more 
about Bi-Mart’s special pricing.

Ticket prices go up April 3.
O10575436-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
3/1 - 3/7
WEEK OF:
3/1 - 3/7



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/0k7d0b6a46ip6d6/BIMT%20FLX022823%20C2%20CW_ONLINE.mp4?dl=0

