
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

METRO

Tax penalties will be waived
Multnomah County and Metro will waive penalties for 
households that failed to pay a pair of new taxes.   A2

METRO

Protester’s claim tossed 
Part of Donavan La Bella’s suit against the U.S. marshal 
who shot him in the head was dismissed Tuesday.   A5

Noelle Crombie   The Oregonian/OregonLive

The director of Oregon’s distilled spirits program 
became so intoxicated while drinking shots and play-
ing cornhole with his boss at a national liquor confer-
ence that he was hospitalized with alcohol poisoning, 
according to text messages obtained by The Oregonian/
OregonLive.

The incident took place in October 2019 during the 
National Alcohol Beverage Control Association Admin-
istrators Conference in Denver. Attendees included reg-
ulators from states like Oregon that exert monopolies 
over some or all aspects of alcohol distribution or sales.

Public records show Chris Mayton attended the gath-
ering along with Will Higlin, the agency’s deputy direc-
tor; Bill Schuette, the budget manager; Boba Subasic, 
chief information officer; Brian Flemming, director of 
retail services; and Shannon Hoffeditz, who works in the 
agency’s compliance division.

LIQUOR COMMISSION

OLCC manager got 
alcohol poisoning 
at 2019 conference James Pichardo, 22, and Riley Hawes, 21, got married Tuesday at the Marion County Justice Court’s 

“Day of Love” in Salem. They were one of nine couples who got hitched as part of the day aimed at 

making a special wedding experience more accessible. Read more on A11.   Beth Nakamura, staff

VALENTINE’S DAY

Feel the love in Marion County

Maxine Bernstein   The Oregonian/OregonLive

Kneko Tyray Moore got caught with a stolen pistol 
in his car after hanging out with Rolling 60s Crip gang 
members at a graveside memorial.

At the time, he was barred from associating with gang 
members or having a gun while on federal supervision 
for an earlier gun crime.

Separately, Hoover gang member Kahlani Hamilton 
Jones stashed a loaded .40-caliber handgun in his bed-

room. It was the same gun federal investigators saw him 
pointing toward the camera in a photo posted on social 
media where he also made offers to sell guns. He, too, was 
a felon prohibited from having a firearm.

The two men — Moore, now 34, and Jones, 20 — were sen-
tenced this past week on the same day before the same judge, 
just hours apart in federal court in downtown Portland.

Each of them had already spent time in custody on fel-
ony convictions.

OREGON COURTS

Same crime, very different sentences

FOOD

Brighten up winter
Citrus fruits get a chance to shine during the colder 
months when they hit their peak season.   C1
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February 15-19 • Portland Expo Center

Big Ammo Sale: Large selection of ammo, plus firearm and ammunition storage!
Download a discount admission coupon 
and learn more at bimart.com/pnwss

Come see us at Booth #150 in the Fishing Hall!

Show-Only Deals • Special Giveaways • Enter to Win Great Prizes

O10553759-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
2/15 - 2/21
WEEK OF:
2/15 - 2/21



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/cimpbgbz07dds4c/BIMT%20FLY021523%20CW_ONLINE.mp4?dl=0

