
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

SEE ODOT, A14

ENVIRONMENTAL JUSTICE COUNCIL

Role model of action

SPORTS

Clash of the titans 
Sunday’s Super Bowl 57 will be a matchup of 
heavyweights, as Jalen Hurts and No. 1 Philadelphia 
take on Patrick Mahomes and No. 1 Kansas City.   C1

LIFE&CULTURE

Giving some love to Oregon 
On its 164th birthday, also Valentine’s Day, check out 
these 12 places we love to love in our beautiful,  
unique state.   L&C 6

Activists worry about burdening 
already marginalized groups

Jayati Ramakrishnan   The Oregonian/OregonLive

In less than two years, the Oregon Department of 
Transportation will introduce the first highway tolls in 
the state.

It will begin with two bridge tolls on Interstate 205. 
But planned within the next few years are per-mile tolls 
on all lanes of Interstates 5 and 205.

If a replacement project gets underway as well, a toll 
will be added to cross the Interstate Bridge over the 
Columbia River.

Freeway tolling has been all but guaranteed in Oregon 
since 2017, when the Oregon Legislature directed ODOT 
to develop a pricing system to manage highway conges-
tion.

But as that system takes shape, even some commu-
nity members and activists who support tolling as a way 
to manage traffic say the quickly mounting potential 
costs could put undue financial strain on commuters, 
particularly those with low-income drivers and commu-
nities of color.

Joe Cortright, an economist and frequent ODOT 
critic, said the state agency’s fragmented approach to 
the projects doesn’t give commuters the full picture of 
how much costs could stack up.

“The way you need to approach this is not piecemeal,” 
Cortright said. 

“When you add these together, you get something 
that doesn’t make a lot of sense.”

The toll programs that have emerged will not only try 
to nudge commuters to off-peak hours, but also help pay 
for big freeway projects. 

ODOT

True costs of tolls 
raising concerns

Last January, Danny 
Cage, right, led a march 
with Teressa Raiford, the 
founder and executive 
director of Don’t Shoot 
PDX, to celebrate Martin 
Luther King Jr. Day and 
protest social inequities 
for Black Americans.    
Dave Killen, staff

Gosia Wozniacka    
The Oregonian/OregonLive

At 6 a.m. on a Tuesday last July, Danny 
Cage was packing for a camping trip with 
friends when his cellphone rang. The 
caller ID flashed “Salem.”

He picked up: The governor’s office was 
on the line. 

A staffer for then-Gov. Kate Brown told 
Cage, 17 at the time, that he had been 
nominated to serve on a state board, the 
just-revamped Environmental Justice 
Council.

Cage had never heard of the council. 
The Grant High School student had never 
even been to Salem.

In November, he carpooled there to 
attend his first council meeting, held at 
the Department of State Lands building, a 
few blocks from the Capitol.

Cage, now a senior at Grant, became 
the state’s youngest environmental justice 
commissioner.

$5 SUNDAY, FEBRUARY 12, 2023 ALWAYS ON OREGONLIVE.COM

Showers
52 / 35Copyright © 2023, Oregonian Publishing Co., Vol. 173, No. 58,435, 6 sections

Business, D1 Classi�eds, F1 Crossword NYT, L&C11 Opinion, B1 Obituaries, A18 Sports, C1 TV, L&C10 Weather, A24

Danny Cage,  
a Grant High senior, 
is a fresh voice in 
helping communities 
that experience 
disproportionate 
environmental harms.
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Find Great Valentine’s Day Gifts!

Check out our Savings Book today at bimart.com

Valentine’s Day is just around the corner. Shop our current  
Savings Book and save big on great gifts for your special someone!

O10553758-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
2/8 - 2/14
WEEK OF:
2/8 - 2/14



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/jz26zf7h8z4grbu/BIMT%20FLX013123%20D%20CW_ONLINE.mp4?dl=0

