
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

NATION

Documents 
controversy
The White House brushed 
aside criticism of its 
fragmented disclosures 
about the discovery of 
classified documents at 
the president’s home and 
former office.   A9

Jeff Manning    The Oregonian/OregonLive

It was a classic Nike ad — a celebration of women and 
sports in conjunction with International Women’s Day 
that was so inspiring and beautifully shot it could bring 
tears to your eyes.

“One day, we won’t need a day to celebrate how far 
we’ve come,” a young female narrator states in the voi-
ceover. “We won’t need a day to prove we’re just as strong 
and fast and skilled.”

The 2021 campaign made no mention of the fact that 
a group of women employees were suing the company, 
alleging widespread sex discrimination, harassment 
and an $11,000-per-year gender pay gap. It didn’t say 
that for three years Nike had been waging a fierce court-
room fight to keep a trove of internal documents under 
seal and out of the public eye.

Those documents, newly unsealed under pressure 
from the plaintiffs in the lawsuit and, separately, a media 
coalition that included The Oregonian/OregonLive, pro-
vide a vivid portrait of women frustrated by pay dispar-
ities, harassment and what some described as a “bro” 
culture where advancement hinged on who you knew 
rather than your skills.

The Nike papers contain firsthand accounts from 
women, few identified by name, who worked at the com-
pany by turn furious and afraid of seeking action for fear 
of reprisal.

UNSEALED DOCUMENTS

Nike papers reveal 
complaints over pay 
gaps, harassment

BUSINESS

Broadway 
Corridor
A new group is weighing 
becoming lead developer 
of what is anticipated to 
be a mixture of housing, 
business and recreation 
at the site of Portland’s 
former central post office.   
B9

FOOD

The ultimate 
winter meal
Nothing makes you 
warmer or the house 
smell better than a big 
pot of soup simmering 
on the stove on a chilly 
day.   C1

Sherman County landowner Kathryn McCullough examines a bolt off the blade 
thrown from a turbine at PGE’s Biglow Canyon wind farm last year.   Dave Killen, file

ENERGY

Amid scrutiny, PGE 
overhauls wind farm

Ted Sickinger   The Oregonian/OregonLive

Portland General Electric plans to overhaul its flag-
ship wind farm to address known maintenance prob-
lems and safety concerns exposed in an August investi-
gation by The Oregonian/OregonLive.

The utility’s proposed fixes follow years of apparent 
inaction and come amid new scrutiny from state regula-
tors who previously either ignored or did not recognize 
the scope of problems at the aging facility in the Colum-
bia River Gorge.

PGE temporarily shuttered its Biglow Canyon wind 
farm last year after a massive blade from one of its tower-
ing turbines broke loose, launching the length of a foot-
ball field and landing in a wheat field where workers had 
been delivering fertilizer hours earlier.

The newsroom’s investigation found the seemingly 
isolated blade incident was part of a wider set of main-
tenance problems and equipment failures that include 
regular oil leaks, transformer failures and fires, and 
plummeting equipment from overhead towers that can 
reach 90 mph when falling.

The Oregon Department of Energy launched a for-
mal review in September at the request of a landowner 
prominently featured in the newsroom’s investigation, 
according to a newly released inspection report dated 
Dec. 22.

While PGE immediately reported the launched blade,

Turbine fixes will address maintenance and safety 
problems exposed in an Oregonian investigation

OREGON

Dead whale: 
What’s next?
The 40,000-pound sperm 
whale that washed ashore 
on the northernmost 
tip of Oregon’s coast 
Saturday is slated for 
natural decomposition — 
not detonation.   A2

SPORTS

Blazers falter 
late in Denver
Despite getting 44 points 
from Damian Lillard, 
a poorly played third 
quarter sends Portland to 
its eighth straight loss on 
the road, losing 122-113 to 
the Nuggets on Tuesday.   
B1

 “We’re 
spending a lot 
of a money for 
a regulatory 
agency that 
has no teeth. 
They’re 
not really a 
regulatory 
agency in my 
opinion. They 
just provide 
suggestions.”
Kathryn McCullough,  
Sherman County  
landowner 
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Shop Local, In-Store or Online

Check out our Savings Guide online at bimart.com today

Shop our newest Savings Guide filled with great deals.  
Our Employee-Owners work hard to help you live your best Northwest life. 

O10524392-01
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DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
1/18 - 1/24
WEEK OF:
1/18 - 1/24



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and events 
we’re participating in within our community. Bi-Mart newsletters are 
emailed to over 160,000 members every Sunday, Tuesday, 
Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/244e1lglkohay6f/BIMT%20FLY011823_ONLINE.mp4?dl=0

