
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.
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MORE INSIDE

 › Where you can �nd a  
warming shelter in the 
metro area.   A8
 › Holiday shopping was in 
full swing Thursday, even 
with the storm threat.   
A9
 › Across the U.S., the huge 
winter storm was making 
a mess of highways and 
canceling thousands of 
�ights.   B10 

ON OREGONLIVE/
WEATHER
Find the latest forecasts 
and updates on the 2022 
winter storm. You can also 
�nd an updated list for 
information on business, 
school, and transportation 
closures.

$3 FRIDAY, DECEMBER 23, 2022 ALWAYS ON OREGONLIVE.COM

Freezing rain
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See more deals from our Savings Book at bimart.com today

All board games are 20% off at Bi-Mart. Get your 
last minute gifts for less when you shop Bi-Mart.

All board games are 20% off at Bi-Mart. All board games are 20% off at Bi-Mart. Get your Get your 

Great Christmas Savings

O10505037-01

OREGON EDUCATION

Literacy programs lack 
funding, not interest

SPORTS

Bringing her home 
Portland-based agent Lindsay Kagawa Colas served as 
an important conduit in efforts to free Brittney Griner 
from a Russian prison.   C1

LIFE & CULTURE

Tumultuous year in books 
From courtroom fights, to strikes, book banning and 
social media strife, the 2022 story of book publishing 
was often on the industry itself.   L&C2

The Oregonian/OregonLive

In a year when inflation hit many Oregonians hard, 
it’s been gratifying to see the generous response to our 
annual Season of Sharing holiday fundraising cam-
paign.

This year’s campaign tells the stories of 13 nonprofits 
working to make Oregonians’ lives better in a variety of 
ways. Donations to the campaign, administered by The 
Oregonian/OregonLive’s charitable arm, Oregonian Pub-
lic Benefits Inc., will be divided among the nonprofits as 
unrestricted grants.

The Season of Sharing campaign is still accepting 
donations, which are tax deductible, through Dec. 31. 
The more that comes in, the more each nonprofit will 
receive.

Online donations can be made at oregonlive.com/
sharing or the 2022 Season of Sharing GoFundMe page, 
bit.ly/ORSOS_22. Donations can also be made by mail 
using the coupon found on page A9.

Here’s a quick recap of this year’s beneficiaries.

ASSISTANCE LEAGUE OF GREATER PORTLAND
Assistance League of Greater Portland’s Operation 

School Bell program helps children from low-income 
families by providing them with new clothes for school 
so they can focus on learning and their families can focus 
on food and shelter necessities. “Assistance League of 
Greater Portland is very grateful to see our Operation 
School Bell program for new clothes for children in need 
featured in The Oregonian’s Season of Sharing this year,”

HOLIDAY FUNDRAISING 

Here’s how the 2022 
Season of Sharing 
campaign is helping 
Oregonians 

Kindergartners in the 
class of teacher Kandi 
Hess learn letter-sound 
connections at Eastwood 
Elementary School in 
Hillsboro on Nov. 29. 
Hess is one of about 2,500 
Oregon teachers who have 
participated in the science 
of reading training since 
2019.   Sean Meagher, staff

After 13 years of teaching, Hillsboro 
kindergarten teacher Kandi Hess did not 
know the rule that determines when the 
letter “G” makes the hard “guh” sound ver-
sus the soft “juh” until she started a year-
long science of reading training her school 
district launched last summer.

In the Language Essentials for Teachers 
of Reading and Spelling program, short-
handed as LETRS, Hess learned that “G” 
only makes the “juh” sound when followed 
by an “E,” “I” or “Y.”

Hence the mnemonic, “Gentle Ginger 
goes to the gym.”

Hess learned that there are many other 
phonic and phonemic rules that give 
rhyme and reason to the English language 
and make it easier to learn to read.

“In my teaching program, no one ever 
taught me,” said Hess, who teaches at 
Eastwood Elementary School. “I’ve taken 
lots of other courses on teaching reading 
and addressing reading issues, but I’ve 
never gotten this explicit level of how to 
teach reading.”

The program teaches educators the 
science behind reading, which is largely 
based on an awareness of phonics — how 
sounds look in writing — and phonemics, 
the series of sounds that make up a word. 
When a child sounds out words and con-
nects the pronunciation with their mean-
ing, new words are mapped into memory.

Hess said it’s the best training she has 
received.

Given increasing national atten-
tion to brain-based research on how 
humans learn to read and the devastating

Most school districts 
can only offer training 
to a small percentage of 
teachers who want to learn

Rose Wong   The Oregonian/OregonLive

$5 SUNDAY, DECEMBER 25, 2022 ALWAYS ON OREGONLIVE.COM

Light rain
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Our Employee-Owners Wish You a Merry Christmas

We are closed Dec. 25th. Don’t miss the last days of our 
Savings Book. We open 9AM Monday morning or shop 
online at bimart.com and pick up at your convenience.

O10505039-01

NEWSPAPER

DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
12/21 - 12/27
WEEK OF:
12/21 - 12/27



Organic and Paid social media posts to current 
and new potential Bi-Mart Members thru Face-
book, Instagram and Twitter - with a total reach 
of over 85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms 
to layer in a social presence for our advertis-
ing. Again, we target specific counties and zip 
codes within Oregon, Washington, and Idaho. 
We feature focused content for an average of 
seven days, with campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/r6m870lcxjy6qyi/BIMT%20FLX121322%20D_ONLINE.mp4?dl=0

